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A PROFILE OF THE DEPARTMENT

The Jai Narian Vyas University was established on 2nd June 1962 as 'The University of Jodhpur'.
Later on, it was renamed as 'Jai Narain Vyas University.' The University has a residential character. The
erstwhile 'Faculty of Commerce' of the university was restructured into four separate teaching
departments, viz The Department of Accounting, The Department of Business Finance and Economics,
The Department of Business Administration, and the Department of Management Studies in the year

1990 with a new umbrella name of 'Faculty of Commerce and Management Studies.'

The Department of Business Administration came into existence on 37 Feb.1990 and since then
it has grown both academically and professionally, With Prof. P.N. Saxena as its first and founder Head
of the Department, we have had a long journey of two decades. Prof. Saxena is both satisfied and
happy to see the Department growing for his successors Dr. D.P.Ghiya, Mrs. Asha Malhotra, Dr. A. B. L.
Mathur, Dr. R. R. Lodha, Dr. L. C. Bhandari, Dr. Rajan Handa, and Dr R.C.S. Rajpurohit, all have taken the

department to greater heights over the years.

The Department offers M.Com., Ph.D, and D.Litt in Business Administration. At the
undergraduate level, the Department offers B.Com (Hons.), B.Com and BBA Degree courses in
combination with sister departments. Two separate Post Graduate Diploma courses, namely Post
Graduate Diploma in Marketing and Sales Management and Post Graduate Diploma in Human
Resource Management have been successfully running on self-financing basis. Both the diplomas have
proved quite useful as professional job oriented courses for past many years.

The M.Com. Program offers specialization in four different areas: The Human area, The
Marketing area, The Finance area, and The Institutional area. Currently, teaching is provided in
Marketing and Human areas. The Department is staffed with and enriched by Seven Assistant
Professors. Since the creation of the Department to till date, regular research as good number of PhD
degrees have been awarded and numerous of PhD researches are in progress thereby usefully
contributing to Research for advancement of knowledge in the domain of business administration.
Several of our graduates have been very well placed in different organizations both in India and
Abroad. The Department is also contributing by working on major and minor Research projects
undertaken by its faculty members. The department successfully organized various UGC Refresher
Course, Workshops, National Seminar and Conferences sponsored by UGC, New Delhi.

| must say that we in the department have always worked with a team-spirit and therefore
whatever we have achieved so far, it is the gainful result of that. For all communications, following is
the address of the Department:

Dr. Ramesh Kumar Chouhan

Head of the Department & Chief Editor, IJBA

The Department of Business Administration Faculty of Commerce &
Management Studies Jai Narain Vyas University, Jaswant Campus,
Jodhpur 342 001 Rajasthan, India
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Chief Editor, [JBA & Head,
Department of Business Administration, FCMS
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MESSAGE

Our Department of Business Administration is committed to impart quality education and research
in commerce & management stream,Though quality research papers published in “Indian Journal of
Business Administration (IJBA)”, a National Peer Reviewed Refereed Journal that contributes
towards enlightening our researchers in the times to come.

The current issue of our departmental journal in my ex-office capacity as the Chief Editor presents an
academically proficient blending of research papers. The field of commerce and management is
witnessing rapid changes and challenges due to dynamic changes at global level which is forcing and
presenting new challenges & opportunities to academicians, researchers and practicing managers to
keep themselves updated on the latest advancements in commerce & management area. Our
journal acts as a connecting link to promote these exchanges of ideas among the scholars and
practicing managers. Our aim is to promote awareness, provide a research outlet for the students
and faculty, and increase educational exchange.

| feel a sense of satisfaction in bringing out this current volume of our journal and we could not have
reached this milestone without contributions and cooperation received at all levels of the editorial
efforts and authors who have contributed to our growing and continued success. | must also express
my sincere thanks to Prof. (Dr) Mahendra Singh Rathore, Dean, Faculty of Commerce and
Management studies, Prof. (Dr) D.S. Kheechee, President, Jai Narain Vyas University Teachers’
Association and all my fellow teachers, friends and non-teaching staff members in the department as
well as in the faculty of Commerce and Management studies for their affectionate and supportive
behaviour. We are still learning, still experimenting and still attempting to improve our process and
product. We would appreciate your feedback and suggestions, and welcome additional assistance to
the editorial board.

" o

[DR. RAMESH KUMAR CHOUHAN]
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Managing Editor, IJBA & Assistant
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EDITORIAL

The “Indian Journal of Business Administration” is a National peer reviewed referred journal of the
Department of Business Administration. Although, it is only a small star in the galaxy of learners, it has been
doing its humble bit in bringing to the surface, some of the relevant issues in the realm of Commerce and
Management, along with necessary and even implicit non-business orientations towards a wide range of
public and offering possible tips or clues to the academician, readers and managers for multiplying
managerial/organizational effectiveness in general towards enhancing their quality of business as well as a
successful life.

The current edition of the journal encompasses and touches several research areas which include

Growing HRM in 21st Century, Waste Management v/s Green Management, Indian Banking Sector, Industry
Revolution, Industry Revolution, Mutual Funds, Social Media Marketing and Consumer Behavior,
Cryptocurrency, Impact of Russia — Ukraine War, Agro Tourism, Capital Market, E-Commerce & Leadership. The
present volume is a modest and honest attempt to bring to light contemporary Researches to solve social and
industrial problems, in the fervent hope that the exercise would help one have a better appreciation of the
issues that matter. In the expectation that these expert studies, in their own right and limits, would help
stimulate the thinking of the readers and generate responses, Possibly helping in ways more than one.
The current issue would not have been possible had we not received encouragement and support from our
academic leaders. We are thankful to our Hon’ble Vice Chancellor Professor (Dr.) Kanhaiya Lal Srivastava for all
his inspiration and kind assistance that enabled the present volume to see the light of the day. We would also
like to extend our sincere gratitude to Professor (Dr.) Mahendra Singh Rathore, Dean, Faculty of Commerce
and Management Studies for his precious support and blessings.

The Department has potential and drive and each of the members hold the key to open up the
pathway to excellence. The members involved in this have done appreciable work and unless members
participate wholeheartedly, improvements would remain elusive. The success of the journal will depend upon
the deep involvement of the members of the department as a family and the kind support from the Faculty of
Commerce and Management Studies as well as our University administration too.

Though a significant attempt has been made in the improvement, quality being elusive as to its
boundary limits, the subsequent issues would be further developed for which an evaluated feedback from the
readers would be of immense help. The Editorial Board will focus on professionalizing these management
circles. It is believed that the patronage and co-operation extended by contributors and readers would enable
the department to improve the quality of the journal as a continuous process in its value growth. We are
looking forward to valuable comments from readers and contributors for the true improvement in the quality
of our Departmental Journal.

Dr. Ashok Kumar
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A STUDY OF CYBER LAW AND ITS AWARENESS AMONG
COLLEGE STUDENTS WHILE USING SOCIAL MEDIA

*Dr. Ramesh Kumar Chouhan

ABSTRACT:

Nowadays the use of Social media has increased as it is an easy way for communication,
similarly while using this platform most of the people are unaware about its rules and regulations,
and these people most of the time get trapped and become victims of cyber-crime. The main objective
of this study is to know cyber law, to find awareness of cyber law, and to find out various platforms

used by respondents for social media and finally make students more aware about cyber law while
using social media.

KeyWords:Cyber Law, Social media, Cyber crime, Cyber law awareness, etc.

INTRODUCTION OF THE PAPER

Social Media is a computer-mediated tool that allows people to create, share or exchange information,
ideas, etc in virtual communities and networks.A group of internet-based initiatives that support
web2.0's ideological and technological underpinnings and enable the production and exchange of
content created by stoners is referred to as social media. According to a Kepios analysis, between
2021 and 2022, there were 19 million more social media addicts in India. This rate of increase in
social media users especially during the period of COVID. Similarly, as the use of social media
increases, marketers are making strategies to capture the competitive advantage, as these audiences
can be easily converted into customers more effectively than traditional marketing.

As the impact of COVID various transactions have turned into digit format, which are easier and more
effective. Similarly this has another side which is necessary to be taken care of, as with the help of
social media and digital transactions we are passing on our financial as well as personal information
which can be utilized for unfair activities or criminal activities, which includes either target or use a
computer, a computer network or network device for hacking to make money, orto damage computers

or networks for reasons other than profit, all such criminal activities through computers or network
devices are called as Cyber crime.

CYBER CRIME REPORTED IN INDIA
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(Reference- Cyber crime in India Report https://www.news18.com/news/india/cyber-crimes-in-india-spiked-nearly-nine-times-since-
2013-up-topped-chart-in-2020-data-4210703.html)

*
Head & Assistant Professor, Department of Business Administration, FCMS, JNV University, Jodhpur
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REVIEW OF LITERATURE
e Swati Sharma and Vikash Kumar Sharma in their study propose different modes of cyber
crime and its illegal activities over the internet, which is creating huge negative impacts over
society. Further they have also focused on the social networking websites which are used as a
medium of interaction and communication among all the people across the world. Due to over
use and lack of awareness of these sites, it leads to an increase in cyber crimes by several
aspects.

e Mehak has concentrated her research on the youth's awareness of e-crime, how it affects and
victimizes them, and how it compromises and steals their personal identity. This paper
presents the impact and extent of cyber crime amongst the youth at macro level in a
conceptual manner.

e Edey P. Agara, Felix E.Ojong, Et.al have concluded in their study that social media use is
beneficial as well as it has potential dangers also, that could impose undesirable costs on
users. Authors further suggested using social media carefully and avoiding providing explicit
personal details that can be used by hackers against them. Furthermore the authors have also
stressed on existing laws and suggested Govt, to make appropriate legislation to control the
activities of cyber criminals in society.

e Arya Ajith, Kavya P., and Durgalakshmi C.V. has stressed on realizing the threats and
potential attacks and also focused on learning from these attacks to protect. Furthermore, in
this study, researchers have focused on educated and aware youngsters who are becoming
victims of cyber frauds and also suggested updating the security regularly for the constant
social media users.

Social Media has become an important part of everyone’s day today life and its components are also
growing day by day. It has been also found out that most of the young generation utilizing this mostly.
In the same way, increased social media activities has also increased so many online illegal, unlawful
and fraudulent activities, and from this point of view social media and cyber law are most important
and can be interrelated also, as these online fraudulent activities are included in Cyber crime. Cyber
law can be helpful for the betterment of social media user’s activities; it can be also helpful to control
cybercrime activities.

The main objective for this study was to study social media usages and to find out awareness towards
cyber law and cyber crime and to study actual implementation of the techniques to control cyber
crime. As per various surveys it is confirmed that most of the social media users are teenagers or in
the age group of 15 to 30, on this basis this study has targeted only college students of the age group
of above 19.

For the purpose of this study a non- probability purposive sampling method would be applied to
obtain data. The sample size of this study is 100. So the data analysis would be based on the social
media users who already use social media.

OBJECTIVES OF STUDY
e To study Social media and its types

e To study Cyber law and to recognise cyber crime.
e To study and analyze use of social media and awareness of cyber law among the students
°

To analyze the opinions, value the judgment and suggest valuable recommendations for the
controlled and safe use of social media.
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RESEARCH METHDOLOGY

It uses both primary and secondary data. The primary data was collected by survey method. For the
purpose of this study a non- probability purposive sampling method would be applied to obtain data.
The total number of the targeted students of this study is 100. Percentage, ratio were used to analyze
the data.

DATA ANALYSIS
1. Most Used Social Media

Most Used Social Media No. of respondents Percentage
Instagram 30 30
Youtube 18 18
Whatsapp 14 14
LinkedIn 13 13
Facebook 13 13

Twitter 12 12

Total 100 100

2. 70% of respondents are using social media for more than three hours daily.

3. 67% of respondents use social media mostly for entertainment purposes.

4. 76% of the respondents agreed that Cyber law is very important for controlling cyber crime.
5. 73% of the respondents are aware about illegal activities in social media.

6. 89% of the respondents have awareness about cyber law.

7. 43% of the respondents have agreed not to shop online due to cyber crime.

8. 90 % of respondents agreed that they keep their social media account on private mode for
privacy purposes.

CONCLUSION

The goal of this study was to determine how social media users felt about the need for cyber law and
the significance of it from the perspective of college students who are familiar with social media. The
study sought to determine how much people knew about the value of cyber law and how those things
related to social media and cyber law. and to determine how students view social media's impact on
providing accurate information. This research offers good guidelines for cyber law policy makers, as
well as Information is given regarding the function of cyber law. to create a positive environment for
users of social media.
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EVALUACTION OF TRAINING AND DEVELOPMENT PROGRAMS
EFFECTIVENESS FOR EMPLOYEES OF MEDICAL AND
HEALTHCARE SECTOR

“Dr. Ashok Kumar
“*Dr. Asha Rathi

ABSTRACT:

The training and development programs are conducted with the aim to boost and
increase the performance level of an employee. If employees aren't trained and developed
effectively, then the investment made by the organization in designing and implementing training
and development programs might not give the specified results. The overall development aspect of
human resources to satisfy this additionally as future needs of the organization and this will also
confirm the effective utilization of human resources with the aim to integrate individual goals with
the organizational goals, which result into better productivity improvement, greater workforce
Sflexibility, savings on materials and capital costs, more motivated workforce and improved
quality of the ultimate product or service.

Training plays a pivotal role within the converting person into human resources in a
company or translating man into manpower by adding the specified power and valuable skills
to the person for the aim of accomplishment of the assigned task and realization of the
worldwide goals. The organizations that used innovative training and development practices are
likely to report better performance than their competitors. The training and development helps a
corporation to satisfy competitive challenges, because the organization attempts to expand its
operations or attempts to work at par with international standard. The success of the organization
rests on their employee’s ability to figure in a very new culture.

According to Ministry of Health and Family Welfare estimates that there is just only one
doctor per 2,000 people in India. There is lack of skilled healthcare service providers in India and
it is the biggest restraint in providing the best health care services to the society. Due to this
constraint the researcher has encountered some issues and challenges that are crucial and
really pertinent with respect to effectiveness of training and development programs for Medical
and health care services providers.

KeyWords:Training  Pattern, Human Resource, Productivity Improvement,  Effectiveness,
Performance.

INTRODUCTION

Traditionally, the training and development weren't viewed as an activity that would help companies
create value and successfully pander to competitive advantage. Today that view has changed. Now,
the organizations are committing more resources, within the sorts of both time and money, toward
training and development of employees aiming at improving their competencies. Training and
development of a staff has been adding value today to the organizations. They need established
training and development departments with increased training budgets year after year. However in a
while training and development have evolved and matured to a considerable degree in India. Training
and Development are the most important functions of human resource management which
will contribute on to the organizational performance and overall efficiency. There’s an increasing
recognition that employees can and may learn continuously, which they will learn from on-the-job
experiences, from one another, and from short, readily available online tutorial modules also as from
more formally structured learning opportunities. Evaluating the effectiveness of the training
programs are that the most vital step because it is completed to determine how well the goals are met
and whether it's the simplest method for achieving the predefined goals.

Assistant Professor, Department of Business Administration, FCMS, JNV University, Jodhpur
Assistant Professor, Department of Business Administration, FCMS, JNV University, Jodhpur
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This study is predicated on evaluation of various coaching program for sure and experienced by the
trainee employees to test whether the training program has been successful in producing the result that
was intended. The workers are the most source of getting the real feedback for the training
effectiveness. Thus, the study has given emphasis on their views. As we all knows that the
training isn't a time bound activity because training is consist of continues process as well. Continuous
training and education of workers is important for enabling them to grasp the problems connected
with the participation process. Within the case of service industries, the hospitals are competing to
supply better service quality to their patients a minimum of cost. The price of medical treatment in
India is lesser than the price in foreign countries. Unless, these are enriched, the hospitals are going to
be unable to fulfill their patient’s expectations in best manner. Hence, the continual training and
development is crucial for dealing not only with new machines and technology but also with the
patients. It shows the importance of coaching and development at hospitals for their staff. Hence, the
current study focuses on this aspect of effectively of training and development programs.

Table: 01
Benefits of Training and Development Programs
Organisational Benefits Employees Benefits
Market Growth Career Competence
Organisational Performance Increased Performance
Increased Market Volume Career Opportunities
Increased Productivity Problem Solving Attitude
Positive Environment Self Satisfaction
Employee Retention Positive Attitude and Behaviour
Accomplishment of Aim, Objective and Take Initiative
Organisational Mission

Above table no. 1 showing the various benefits of training and development programs for
organization as well as for employees.

OBJECTIVE OF STUDY

Based on the proposed research model, this study confines its objectives:

1. To exhibit the socio-economic profile of the healthcare employees.

2. To live the employees’ views on the implementation of the assorted training programs at
hospitals.

3. To judge the general opinion on the training and development programs and therefore
the impact of the components of coaching programs among the healthcare employees.

4. To spot the discriminate aspects of the training and therefore the development programs
among the medical and also the administrative staff in hospitals.

5. To live the assorted effectiveness of the training programs.

6. To look at the impact of the components of coaching programs on the effectiveness of
coaching programs.

RESEARCH HYPOTHESIS

H°: Effective Training and development programs are the only key to increase
productivity.

H': Effective Training and development aren’t the only key element to increase
productivity.
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H?: Effective Training and development programs for staff are beneficial for large
Hospitals.

H3: Effective Training and development programs for staff are beneficial for small
Hospitals.

REVIEW OF LITREATURE

Monappa and Saiyadin (2001) mentioned that training refers to the teaching learning activities
carried on for the first purpose of helping members of a corporation to amass and provide the
knowledge, skills and attitudes needed by the organization.

Gupta and Singh(2001) found that there's a correlation statistics between the Human Resource
Development climate and also the training effectiveness and counseling attitude of managers within
the case of the Punjab full service bank. Within the case of the  quality Chartered
Bank, there's correlation statistics between the Human Resource Development climate and also
the training effectiveness and performance appraisal, training effectiveness and counseling attitude of
managers.

Reddy (2002)observed that training program evaluation constitutes a three stage system. The
primary stage is that the period before the training experience during which training will have
feelings and expectations about the educational course. The second is that the learning
phase and also the third is that the time afterwards back on the work when the educational is
meant to be integrated into one’s job performance.

Srimannarayana(2010) identified the important methods of coaching needs assessment. The
methods are performance appraisal, business goals/needs, self assessment and private requests,
questionnaire surveys, competency matrix, client/customer satisfaction index, client/project
requirements, employee role and gap analysis, personal interviews, observations of performance by
supervisors, peer feedback, work sample, floor work, 360 degree feedback and knowledge and skills
required by team.

Selvam and Panchalan(2003) showed that out of the seven major factors adopted for evaluation of
coaching, method of presentation dominated the remainder of the foremost factors contributing
significantly to the effectiveness of coaching for 13 programs. Program content, instructional
materials and therefore the role of the trainer as a facilitator or learning closely followed contributing
significantly to the effectiveness of 12 out of the 15 training programs studied.

Bedingham(2003) found that the effectiveness of coaching is that the primary motive for training.
The methods accustomed measure effectiveness include 360 degree feedback and contract for
changes, for quantifying the expected outcomes after training programs completed.

Ibrahim (2003)checked whether demographic variables have any role in influencing the effectiveness
of the training programs. The measures wont to explain the effectiveness of the training programs are
skills and knowledge gained trainee reactions to the training course, perceived usefulness of the
training course and trainee efforts to realize skills and knowledge.

Selvam and Panchalan (2003)analyzed the link between executives" views on effectiveness of
coaching and their personal profile. They found that the education and family background of the
executives have significant relationship with their views on effectiveness of coaching. Other profiles
namely designation, age, gender, level of stream of education, experience, scale of pay and therefore
the number of coaching programs attended don't have any significant relationship with executives
,views on effectiveness of coaching.

Drivedi (2007)described that training may be a prerequisite to enhance performance and prepare
human resources for brand spanking new jobs, transfers, promotions and alter over to modern
technology and equipment. Additionally to training of recent entrants, manpower in any respect levels
requires refresher training from time to time to avoid personal obsolescence and improving its
competence to carry higher positions.

RATIONAL OF STUDY
In spite of the very fact that the impact of employees training and development on the organizations
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performance is widely researched and recognized areas in various companies, to the researcher,
however, knowledge and skills development is extremely crucial to the health of the organization
because, we board an modern era today and organizations are routinely valued not just on their
physical but on their intellectual capital. The research would love to how training affects employee
performance, in spite of the actual fact that the training affects employee retention and may be
a valuable commodity that, if viewed as an investment instead of as an expense, can produce high
returns. Therefore the choice to conduct this study on Healthcare and medical sector is justified.
Additionally, it's expected that the study will inform the management in Hospitals the importance of
learning and developing their employees.

The research also came out with the perfect training process and kinds of coaching needed for
workers with regards to their position, department, units and sections. Finally, it's to help management
of Hospitals to introduce modern schemes for training and development, to be ready to meet the
challenges of change within the future.There are various Training and development programs are
organized by the Government, Medical Colleges, hospital administration, Trust etc. for doctors and
supporting healthcare staff members in specialized fields of different areas of medical sector. These
programs are created to address the growing demand for professional training in practical procedures,
commonly encountered in healthcare system and also with the aim to cope up with the satisfaction of
patents and other visitors. Basically the training and development programs for doctors in a healthcare
sector are an ongoing and continuous process to improve their skills because this is directly and
positively impact the overall quality of a health system.

RESEARCH METHODOLOGY

It is also trying to find out new facts in any branch of information. Research may be a careful
investigation, an inquiry, especially through seek for new facts in any branch of data. The research
methodology enlightens the methods to the followed in research activities ranging from investigation
to presentation. Research methodology includes research design, population, sampling framework,
methods of knowledge collection, framework of research and limitations.

Sample Design

Sample design is the arrangement of conditions for collection and analysis of data, Research design is
that the arrangement of the conditions for collection and analysis of related various information in an
exceedingly manner so that the multiple aims to mix relevance to the research purpose with economy
in procedure. Within the present study, descriptive research design was followed. Mr. Singh (1980)
defined in his study that descriptive research as a design to clarify the characteristics of the
variables. It is supported by predetermined objectives and methodology in research. Within
the present study, the objectives were pre-determined whereas the methodology was designed to
satisfy the research objectives. Hence, it's descriptive in nature.

Sampling Technique

In total, there are around 2000 employees working in various hospitals chosen for study. Out of the
overall, around twenty six per cent of the workers belong to the others category that is to
administrative work. It’s followed by nurses and office clerks, which constitute around twenty
percent. We have taken a sample of 200 employees out of these 2000 employees of health care sector.
This data includes 20 Doctors, 115 Nursing Staff, 45 Administrative staff and 20 other supporting
health care staff members only from various selected hospitals.

Source of Data

The data were collected by a well structured online questionnaire. Various attempts had been made to
gather the information from the sampled employees. The questionnaire was distributed among the
staff through online mode only that is included within the present study. Within the first attempt
among only 120 staff responded. In the second attempt, remaining 80 staff responded.
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RESULTS AND ANALYSIS

For the purpose of the analysis of Data, various questionnaires has been prepared and distributed
online among the respondents (as discussed above) and few conclusions have been drawn and
presented with following conclusions.

1. Whether Training and Development activities has made development of new Skills.

Table No.02

Criteria Number of Respondent Percentage of Respondent
Strongly 136 68%
Agreed
Disagree 34 17%
Strongly 30 15%
Disagreed
Total 200 100%

Source:- Authors Compilation

Below shown that, 136 respondents representing 68% strongly agreed, 34 respondents
comprising 17% indicated that they disagree that training and development impart new skills and
knowledge while 30 (15%) strongly disagreed that Training does not prepare them with new skills

Fig. 01

RESPONSE

B Strongly Agrred
M Disagree

Stroné€ly Disagree

This suggests that the training and development prepare the employees with new skills and
technical knowledge of executing their work. Compared to the untrained employees, the trained
employee is capable of doing their job well. Those who have attended training can perform
various activities with confidence. The trained employee for instance can take the notes of the
meetings correctly, they can use computers in operating the accounts, and they are also good
organizers. Furthermore, training has facilitated them to increase the quality of work. For
example at AngloGold Ashanti Gold mining company this is important because the reason of
training is to increase skills and knowledge so as to increase performance at the workplace. So
the result validates the theoretical background.
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sector
Table:03
Presentation of Data for Effectiveness of Training and Development
Sr. No. | Question asked in Questionnaire Response
Strongly | Agree | Neither | Disagree | Strongly | Respondents
Agree Agree nor Disagree %
disagree
1 Is your organisation conduct training programs frequently?
yourorg g prog auently 75% | 15% 0 5% 5% 100%
2 Are you participating in all necessary training programs 100
activelyy T Y fraimning prog 80% | 10% | 6% 4% 0 00%
3 Did you find the training material useful and effective to 100%
your?ob profile? ¢ 85% 15% 0 0 0 ’
4 Are training programs helpful in long run? 1009
eprog P ¢ 2% | 13% 0 5% 10% 00%
5 Are Training programs well planned? 100%
& prog P 90% | 10% 0 0 0 °
6 Does your hospital provide training for new employees? 100%
Y pratp ¢ ploy 85% | 10% 0 5% 0 °
7 Is the quality of training programs at your hospital
i & programs aty P 90% | 10% 0 0 0 100%
8 Does training programs helps organisation to maintain the o o o o
relation rate? 80% 10% 10% 0 0 100%
9 Does training programs help to increase motivation and self 100%
confidence level of employees? 90% 10% 0 0 0
10 Do you agree that training is well planned as per the 100%
demand and nature of job? 90% 10% 0 0 0
11 Do you satisfied with all the present training system of your 100%
hospitale? P aitd Y 65% | 15% 4% % 10% °
12 Do you agree that the training instructor responses to the 100%
trainees doubt properly? 8% 20% 2% 15% 5%
13 Training programs are helpful for professional growth? 100
& progr prtiorp & 75% | 22% 0 3% 0 00%
14 Does training programs enable employees more productive? 100
g prog oy P 85% | 15% 0 0 0 00%
15 Training programs are helpful for personal growth? 100%
& progr ptiorp & 80% | 15% | 5% 0 0 °
16 Does training programs focus on developing team work and 100%
leadership s]%ill?s?g P 55% 20% 8% 12% 5% ’

Source:- Online questionnaire.

The above table no.3 indicates few questions of online questionnaire and compilation of the all
response of 200 respondents are there which is showing the response in percentages as those
respondent who were strongly disagree, disagree, average as neither agree nor disagree, agree,
strongly agree about Training and Development activities in various hospitals.

2. What are the Benefits gained after Training and Development
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Table No.04

> BENEFITS GAINED AFTER THE TRAINING PROGRAMMES
S. Particulars No. of Percentage (%)
No Respondents
1 Self confidence 33 24.26%
2 Developing new skills 38 27.94%
3 Promotions 24 17.65%
4 Job Knowledge 41 30.15%
Total 136 100%

Source:- Authors Compilation
The Above table indicates that those respondent who were strongly disagree that Training and
Development activities has made development of new Skills, has found various benefits have
been developed in their working style after going through with the training and Development
Program.

This is undoubtedly accepted that yes training and Development activities carried out in any
organisation (Although our study is Particular to Medical services only) develops a different
level of working among the management and staff. However at the same time it is also
important to consider that that the way of training is quite important. Without a proper method
of training as well as the follow up of the same in the long run make is an obsolete as well as an
onerous asset for the company.

Fig. 02

RESPONSE

e

i

B self Confidence

M Developing New Skills
Promotions

¥ job Knowl€&ge

CONCLUSION AND SUGGESTIONS
The present study classifies the employees into medical staff (MSS) and
administrative staff (ASS). The medical staff includes the doctors, nurses and paramedical
officers whereas the administrative staff includes the administrative staff, clerks and others.
The present study indicates that the level of implementation of the training programs is at the
moderate level. The implementations of the training programs to the administrative staff are

perceived at a higher level compared to the training programs implemented to the medical
staff.
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The important discriminate training programs implemented by the hospitals for
medical and administrative staff are inter-personal and behavioral training which are highly
implemented for the development of administrative staff. The important components of the
training programs are highly perceived by the administrative staff than the medical staff. The
higher effects of the training programs are identified by the administrative staff than by the
medical staff. The significantly influencing components of the training programs on the
various effects of the program are trainers’ quality, training methodology and training content.

Apart from lecture session, the training methods which will give the mental and
physical involvement may be given more importance. The identified training methods for this
purpose are role playing, group discussion, case study, and the like. More employees are
trained to believe in their ability to learn, the more they are willing to gain knowledge the more
they will master the program. In addition to that the HR managers are asked to enhance the
utility and necessity of the training programs to increase trainees’ self-efficiency and training
motivation to ensure that trainees have effective training outcomes. In this way, trainee’
transfer behaviour of training and their subsequent result can be maximized.
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A STUDY OF STRATEGIC CORPORATE SOCIAL
RESPONSIBILITY INITIATIVES OF DABUR INDIA LIMITED

*Dr. Kritika
“*Dr. Vishal Anand

ABSTRACT:

Dabur India limited is a worldwide leader in the Consumer products and Ayurvedic
products. In the fiscal year 2020-21, the company spent Rs 28.71 crore on different Corporate
Social Responsibility (CSR) programs. Its CSR efforts spanned as many as 149 villages in India.
According to Section 135(5), the company's average net profit over the last three years was Rs
1,425.91 crore, and its 2 percent was computed at Rs 28.52 crore, which was its CSR responsibility
for the year. However, the corporation spent Rs 28.71 crore on CSR. This shows that company CSR
activities are progressing. In this article, the corporate social responsibility activities of Dabur
India limited are highlighted and several thematic areas of CSR are studied elaborately, such as
education, healthcare, and environmental sustainability. The data was collected from company's
annual reports from the years 2014-15 to 2020-21. In order to understand the company's
involvement in various thrust areas, comparative analysis was done to identify which are the most
prominent areas of CSR in the Company.

Keywords- Dabur India limited, CSR, Strategic CSR, CSR initiatives, CSR Thrust areas, CSR spend.

INTRODUCTION

The social responsibility of business encompasses the economic, legal, ethical and discretionary
expectations that society has from organizations at a given point in time Carroll (1979). R. Edward
Freeman provided a stakeholder theory which is another paradigm of corporate social responsibility
(1984). The theory advocated the firm's conventional position that only shareholders or owners
matter to a corporation and that their interests must always be given priority.CSR refers to the
corporation's relationship and responsibility with its stakeholders. Investment in community
outreach, employee relations, job creation and retention, environmental sustainability, and financial
success are all components of social responsibility (Khoury et al. 1999).

CSR is a commitment toward enhancing the welfare of the community through judicious corporate

strategies and contributions of company funds. It appears to serve some socictal good beyond the

interests of the firm and what is required by law (McWilliams and Siegel 2001; Kotler and Lee

2005).

Dabur India Ltd was formed in 1884 by S. K. Burman as an Indian multinational consumer products
& ayurvedic medicines company. It’s headquarter is situated in Ghaziabad, Uttar Pradesh. It is in the
business of developing Herbal remedies and Ayurvedic organic consumer products. It is one of
India's major rapidly transforming consumer products. Roughly 60% of Dabur's income is
come from the consumer sector, 11% from the food industry and the remaining from the overseas
business group. During 2019-20, Dabur India Limited spent Rs 27.80 crore on CSR. In the year 2020-
21 company spent Rs.28.71 crore rupees on CSR activities as against Rs 28.52 crore which is prescribed
as per 2% of their average annual profits which is 100.66% of the prescribed amount. The
corporation is focusing mainly on promoting health, cleanliness, ecological sustainability, training
and skills enhancement, the endorsement of sports and empowering of women as part of the
implementation of its social responsibilities projects.Sundesh is a not-for-profit organization which
is involved in medical services, schooling as well as other social economic initiatives to bring about
positive change in collaboration with the enterprise.

Associate Professor, Department of Commerce, Dr. B. R. Ambedkar Govt. College, Jagdishpura Kaithal, Haryana
*k
Assistant Professor, Department of Commerce, RKSD College, Kaithal, Haryana
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REVIEW OF LITERATURE

Verma A., and Kumar C.V. (2014), a quantitative analysis of corporate social responsibility
expenditure by Indian firms was carried out in their research to looked at how firms spent their CSR
budgets in the years before to 2014, when voluntary CSR spending was the norm, and evaluated the
relevance of mandatory provisions. From 2001 to 2012, they gathered data on thirty BSE Sensex
firms. CSR spending was low during the discretionary spending phase. The researchers used the
Mann Whitney U test to analyze the difference in CSR expenditures between public and private
sector businesses and found that there is no difference.

Nitin kumar (2014), In his research argued that CSR lies at the heart of sustainable development.
Philanthropy has given way to obligatory social welfare. CSR became mandatory in 2013 when the
new business statute gave it legal legitimacy. This paper also encapsulate the CSR activities of major
corporate giants in India like BPCL, Maruti Suzuki, Hindustan Unilever limited, Reliance industries,
glaxosmithkline, SAP India, IBM, HSBC India, Max new York life, Standard chartered bank, TATA
steel, ONGC, Infosys, BHEL, Indian airlines etc. According to them, corporate social responsibility
is more beneficial to both businesses and society as a whole.

Bala, M. and N., Singh (2014) in their research identified areas of CSR practices, analyze the major
components of CSR practices, and analyze significant differences/uniqueness in the way var ious
companies practiced CSR Employee welfare, environmental and natural resource protection as well
as community development, and community affairs were identified as CSR considerations in Indian
Companies.

Nadaf, Y. B. R., & Nadaf, S. M. (2014) in their research paper highlighted the key issues/challenges
encountered by Indian firms regarding implementation of CSR. A CSR program should address
environmental, economic and social concerns. Companies in India are required by law to comply
with CSR standards, which include equitable opportunities for employment, product and worker
protections as well as environmental safeguards.

Agarwal, A. (2013) in his research work provided a conceptual and theoretical understanding of CSR
in India. CSR has moved from Philanthropy to mandatory provisions. According to section 135 of
the Indian Company Act 2013, companies are required to spend around 2 percent of their PAT on
CSR. According to the author, a number of big businesses are implementing environmental and
social initiatives, including codes of conduct, reporting and environmental accreditation as well as
social audits and social investment programs.

Moser, R. et al. (2013) in their exploitative study reviewed the CSR comprehension of an Indian
managers. The fragments were grouped in the CSR in the form of Strategic CSR, Innovative CSR,
and CSR 3rd generation. Total 15 statements for the gathering of study data and 20 managers from
various businesses were prepared. Finally, the ultimate outcome showed that the notion of strategic
CSR does not match the Indian perspective of CSR in current situation adequately.

Mathur A., K. et.al (2012) in their research emphasized the significance of CSR and its function in
the pharmaceutical industry, as well as the social activities taken up by pharmaceutical companies.
The research is solely based on secondary sources. According to the findings, pharmaceutical
corporations are aggressively participating in a wide range of social causes, particularly those
pertaining to the environment, healthcare, and education.

Sharma, A. and R Kiran (2012) in their research work examined the CSR efforts of Business
Organizations and their implementation techniques. Assessments of big businesses in India's North -
West area have focused on health, education, and environmental standards. According to the study's
objectives, big businesses in the northwestern area of India should identify their CSR practices based
on the three factors of health, education & environment, and devise an implementation strategy based
on above three parameters.
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Marsden (2001) “CSR is about the core behavior of companies and the responsibilityfor their total
impact on the societies in which they operate.CSR is not an optional add-on nor is it an act of
philanthropy.A socially responsible corporation is one that runs a profitable business that takes into
account of all the positive and negative environmental, social and economic effects it has on
society”.

Business for social responsibility (2000) “CSR is operating a business in a manner that meets or
exceeds the ethical, legal, commercial and public expectations that society has from business.”

ISO 26000 (2010) “CSR is the responsibility of an organization for the impacts of its decisions and
activities on society and the environment, through transparent and ethical behavior that: contributes
to sustainable development, including health and the welfare of society; - takes into account the
expectations of stakeholders; is in compliance with applicable law and consistent with international
norms of behavior; and is integrated throughout the organization and practiced in its relationships”.

Barnett (2007) “CSR is a discretionary allocation of corporate resources to improving social welfare
that serves as a means of enhancing relationships with key stakeholders”.

OBJECTIVES

The present investigation focuses on the subsequent goals:
1. To investigate the extent of CSR spending and CSR perspective of the company understudy.

2. To assess the CSR projects and strategies of Dabur India limited to comprehend the working style
of the company.

RESEARCH METHODOLOGY

In this study content analysis and exploratory research strategy has been used. Apart from this
extensive literature was also studied and analyzed. Secondary data was obtained quantitatively from a
range of sources, including publications, academic research, journals, periodicals, and websites. The
quantitative data was collected from company's annual reports from the years 2014-15 to 2020-21. A
case analysis technique was used to highlight the CSR profile of Dabur India limited.

CSR Projects

COVID supporting initiatives- Dabur has started working on the rehabilitation of COVID patients,
Frontline policemen, Sanitary and Healthcare Staff, seasonal workers and people in the community. A
“Dabur Care Fund” for COVID-19 was created by the Dabur Corporation. Financial assistance for the
10,000 bed COVID Center as well as several hygienic practices items such as Hand Sanitizer and
Hand wash and cleaning solvents for multiple hospitals were included. Mobile COVID-Van Testing,
and distribution of protective kits to frontline police in conjunction with the Immunity and Nutrition
support were provided to migrant workers, poor and underprivileged.

Swasthya Aur Suraksha — Dabur has established an integral initiative, focusing specifically on girls
in rural Areas, to improve standards on hygiene, nourishment and protection. Healthy and nutritional
food, encouraging vegetable garden, seclf-defense education and medical services are major
cornerstones of this Comprehensive Project. The Company in conjunction with the Indian Food Safety
& Standards Authority (FSSAI) conducts Safe & Nutritious Food (SNF) programmes at schools to
promote consciousness about a good nutrition and keep a distance from unhealthy food.

Water, Sanitary & Health (WaSH) — '700 Se 7 Kadam' is one of the landmark projects for female's
healthcare and development in India. In addition to establishing appropriate cleanliness infrastructure
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in schools, company has provided them with the access to clean sanitation facilities in their homes as a
part of this plan. This residential cleanliness initiative encompasses three States, Uttar Pradesh,
Himachal Pradesh and Uttarakhand. Under WaSH, Dabur developed over 3882 home toilets in the
above States and includes most houses in the communities.

Immune India - Immune India aims to raise consciousness about improvingthe inner resistance of
the body to maintain health amongst school children. The firm launched this program for the
promotion of immune understanding and prevention and treatment in schools and orphans across India
in FY 2019-20. For awareness-raising workshops, Ayurvedic practitioners were engaged in. In 14
cities, more than 3,000 youngsters addressed.

Healthcare Camps- Dabur conducts country-wide awareness campaigns. These comprehensive
workshops are also providing poor and destitute medical services and medications of excellent
standard. Free diagnostics, ayurvedic medications and treatment have been provided in such camps. In
these camps, ladies physicians are therefore engaged to address many females in the effective
intervention zones.

Environmental Sustainability Project -This project is intended to preserve species of rare herbal
medicines, create a more sustainable growth of rare plants, comprehend the obstacles in creating herbal
gardens and help growers in growing and maintaining herbs. This initiative is being implemented in
10 states to provide farmers, peasants and tribal communities throughout the country with customized
training to educate them on eco-friendly agriculture practices. In FY 2019-20, 34 regions served by
herbal farmers project and 19,32,325 herb seedlings provided freely to growers.

Ragpicker’s Care - Company strive to protect ragpickers by providing them healthcare services. In
order to teach ragpickers regarding safe collecting of consumer trash and ensure a sustainable life, a
series of awareness campaigns are conducted. Company also operates a non-formal education course,
provides primary education and connects kids of the local ragpicker with normal schools.

promotion - A specific project has been launched in Assam to discover and encourage sports potential,
specifically in the sphere of football. Company is running a Football Instruction Center in Tezpur,
which offers football training to boys and girls. The process was undertaken by a national instructor.

Empowerment of women — Professional training for young women in India not only fills the gap
between competent workers and unqualified workers, but it also assists rural young people to gain
improved employment and job creation. Dabur provides vocational training program designed to
enable girls in these communities to establish small enterprises by becoming local businessmen, after
comprehensive conversations with the local residents and taking account of their own additional needs
and sensibilities. Centers for developing skills in Uttar Pradesh, Uttarakhand, Himachal Pradesh,
Assam, Rajasthan give instruction in rural females in a variety of crafts including cutting, candle
making, beauty parlor etc.

Promoting education — Dabur's educational interventions provide a vital foundation in raising
awareness and motivating residents of slum areas to send their children to public school. Company’s
Gyan Deep Kendras are the Non Formal Education Centers offer basic education to impoverished
children outside school. The organization is also providing help for disadvantaged pupils by delivering
specific courses to remedial educational facilities by Gyan Arjan Kendras.

Water Management Program- Dabur runs the Rajasthan Water Management Program spanning two
regions: Alwar and Newai. Effective communal engagement has led to the initiative improving the
sustainable livelihoods of the most poverty-stricken and marginalized groups in the region by boosting
access to clean drinking water, technology and communication.
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Desert Bloom- This initiative employs cost-effective, environment conscious, communal technology,
such as collecting water, rainwater harvesting, pipeline recharge and reforestation to provide access to
drinking water for rural areas throughout the year with their own use and agriculture.

DATA ANALYSIS AND INTERPRETATION
Table 1- Prescribed and Actual CSR Spend of Dabur India Limited and Percentage of CSR spend from

previous year (Rupees values - in crore)
Prescribed CSR expenditure . % of Actual CSR from

Year (cr) Actual CSR expenditure (cr.) prescribed CSR
2014-15 14.66 14.71 100.34%

2015-16 17.25 17.44 101.10%

2016-17 20.34 20.38 100.20%

2017-18 22.94 23.74 103.49%

2018-19 25.43 26.35 103.62%

2019-20 27.6 27.8 100.72%

2020-21 28.52 28.71 100.66%

(Source-Author compilation from Collected data from Annual reports of Dabur India limited from 2014-15 to 2020-21)

Chart 1- Prescribed and Actual CSR Spend of Dabur India Limited (Rupees values - in crore)

35

30 28.71

M prescribed CSR
expenditure (cr.)

B Actual CSR
expenditure (cr.)

Year  2014-15 2015-16 2016-17 2017-18 2018-19 2019-20 2020-21

(Source-Author compilation from Collected data from Annual reports of Dabur India limited from 2014-
15 to 2020-21)

In the above table 1 and chart 1, The CSR actual and prescribed spend of Dabur India limited has been
presented and Percentage increase is also calculated, comparing from the prescribed spend. It is clearly
visible that Company’s CSR spend is increasing on year on year basis and every year company is
spending more than the prescribed amount of CSR spend. In year 2020-21 company’s CSR spend was
highest i.e 28.71 crore. In other years also CSR spend was quite good.
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Table- 2 CSR Initiatives of Dabur India limited in various Development Sector Yearwise
(Rupees values - in crore)

2014-15 2015-16 2016-17 2017-18 2018-19 2019-20
Focus Areas/ |Rs. % Rs. % Rs. % Rs. % Rs. % Rs. %
Years
HSPE 10.95 74.44 13.87 79.53 14.78 72.52 17.6 74.14 18.38 69.75 17.12 61.58
ETLE 0.73 4.96 0.7 4.01 0.68 3.34 131 5.52 2.55 9.68 2.48 8.92
ES 2.28 15.50 2.04 11.70 3.42 16.78 3.7 15.59 3.29 12.49 4.79 17.23
DUS 0.07 0.48 0.11 0.63 0.13 0.64 0 0.00 0.89 3.38 0.76 2.73
PMCFD 0.68 4.62 0.72 4.13 1.37 6.72 1.13 4.76 1.23 4.67 2.59 9.32
Sp 0 0.00 0 0.00 0 0.00 0 0.00 0.01 0.04 0.06 0.22
NHAC 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
RDCD 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
RD 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
AFVWW 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
OTHER 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00
Total 14.71 100.00 17.44 100.00 20.38 100.00 23.74 100.00 26.35 100.00 27.8 100.00

(Source-Author compilation from data Collected from Annual reports of Company concerned and National CSR portal from 2014-15 to 2019-20)

It is depicted in the Table no-2 that Dabur India Ltd is spending extremely on Health, Sanitation &
Poverty Eradication projects where company disburse 61.58% of total CSR spend of the year. Next thrust
area of company CSR was for Environment Sustainability projects and some other projects where
company spent 17.23% of the total CSR spending. And very slighter amount was spent for Education,
Training & Livelihood Enhancement projects, PM Care fund and for Development of Underprivileged
Section and for the Promotion of Sports where company spent 8.92 %, 9.32%, 2.73% and 0.22 % of total
CSR spend respectively. This way company contributed 27.8 crore rupees as CSR in the year 2019-20. In
the year 2018-19 the main focus of company’s CSR activities was on Health, Sanitation & Poverty
Eradication projects where company distributed 69.75 % of total CSR spend of the year. Next thrust area
of company CSR was for Environment Sustainability projects and Education, Training & Livelihood
Enhancement projects, where company spent 12.49 % and 9.68 % of the total CSR spending. And very
slighter amount was spent for PM Cares fund and Development of Underprivileged Section and for the
Promotion of Sports where company spent 4.67 %, 3.38 % and 0.04 % of total CSR spend respectively.
This way company contributed 26.35 crore rupees as CSR in the year 2018-19. In previous years company
CSR was concentrated toward Health, education, environment, PM cares fund and for Underprivileged
section.

CONCLUSION

CSR is a prominent concept in industrial world. Every company wants to maximize their profits and
market share but this could not be possible without giving back to society. India is the only country in
the world that has mandatory CSR legislation. In this study CSR strategies and initiatives of Dabur
India limited were explored. This study illustrated the case study of Dabur India limited in the
retrospective way. At the end, it can be inferred that social corporate responsibility may go hand-in-
hand with profit making, ecological and sustainability advantages and hence generate a
winning position.

18



Indian Journal of Business Administration (IJBA)
(A National Peer Reviewed Refereed Journal)
ISSN: 0975-6825, Volume 16, Issue 01, January-June 2023, pp. 13- 19

REFERENCES

Agarwal, A. (2013). Corporate social responsibility: An Indian perspective. Journal of
Business Law and Ethics, 1(1), 27-32.

Bala, M. and N., Singh (2014). Empirical Study of the Components of CSR Practices in India:
A Comparison of Private, Multinational and Public Sector Companies. Pacific Business
Review International, Volume 7, Issue 1, July 2014

Barnett, M. L. (2007). Stakeholder influence capacity and the variability of financial returns
to corporate social responsibility. Academy of Management Review, 32, 794-816.

Carroll, A. B. (1979). A three-dimensional conceptual model of corporate
performance. Academy of management review, 4(4), 497-505.

Freeman, R. E. (1984). Strategic management: A stakeholder approach. Marshfield, MA:
Pitman.

Khoury G, Rostami J & Turnbull JP (1999). Corporate Social Responsibility: Turning Words
into Action. Conference Board of Canada, Ottawa

Kotler, P., & Lee, N. (2005). Corporate Social Responsibility: Doing the MostGood for your
Company and your Cause. Hoboken, NJ: Wiley.

Marsden C. (2001). The Role of Public Authorities in Corporate Social Responsibility.
http://www.alter.be/social responsibility/ people/marchri/en/displayPerson.

Mathur Alok Kumar and Aditi Vyas (2012). Situational Analysis of Corporate Social
Responsibility In Pharmaceutical Companies Of India. Pharmacopoeia-An International
Research Journal, 3 (5): 265-279.

McWilliams, A., & Siegel, D. (2001). Corporate social responsibility: A theor y of the firm
perspective. Academy of management review, 26(1), 117-127.

Moser, R., Jeannot, J., & Collazzo, P. (2013). Indian managers and their CSR understanding:
An explorative study. AIMA Journal of Management & Research, 7(1/4), 2, ISSN 0974 —
497.

Nadaf, Y. B. R., & Nadaf, S. M. (2014). Corporate social responsibility: issues challenges and
strategies for Indian firms. IOSR Journal of Business and Management, 16(5), 51-56.

Nitin kumar (2014).Corporate Social Responsibility: An Analysis of Impact and challenges in
India. Abhinav International Monthly Refereed Journal Of Research In Management &
Technology, Volume 3, Issue 5

Sharma, A. and R Kiran (2012). Corporate social responsibility: A passion of large
organizations or a commitment to the society .African Journal of Business Management, Vol.
6(22), pp. 6696-6708, 6 June, 2012, ISSN 1993-8233

Verma, A., & Kumar, C. V. (2014). An analysis of CSR expenditure by Indian
companies. Indian Journal of Corporate Governance, 7(2), 82-94.

WEBSITES

https://thecsruniverse.com/articles/dabur-spends/
https://thecsrjournal.in

https://csrbox.org

https://www.csr.gov.in

https://ngobox.org

https://www.futurescape.in/responsible-business-rankings/

19


http://www.alter.be/social
http://www.csr.gov.in/
http://www.futurescape.in/responsible-business-rankings/

Indian Journal of Business Administration (IJBA)
(A National Peer Reviewed Refereed Journal)
ISSN: 0975-6825, Volume 16, Issue 01, January-June 2023, pp. 20-24

A CASE STUDY ON MEASURING EMOTIONAL RESPONSES TO
ADVERTISEMENTS USING NEUROPHYSIOLOGICALTECHNIQUES

*
Dr. Umaid Raj Tater

ABSTRACT:

This case study explores the application of neuro-physiological techniques in assessing
emotional response to advertisements. In enraging formation over load and dwindling attention
spans, understanding h ow advertisements evoke emotions is crucial for marketers aiming to
create impact campaigns. Traditional methods of gathering emotional data, such as self- report
surveys,often suffer from biases and limited accuracy. Neurophysiological techniques offer a
promoting alternative by directly measuring physiological responses that reflect emotional
states.And this cases study details a comprehensive approach to measuring emotional responses
to advertisements using a combination of neurophysiological tools. The study involved a diverse
sample of participants who viewed a set-of advertisements across various media platforms,
including television, online videos, and print. Neurophysiological measurements,including-
electroencephalography (EEG), skin conductance, and eye tracking ,were employed to capture real-
time emotional reactions.

Keywords: Neurophysiological techniques, electroencephalography (EEG), kinconductance and
many more.

INTRODUCTION

In today's competitive advertising landscape, understanding how consumers react emotionally
to advertisements is crucial for marketers seeking to create impactful and memorable campaigns.
Traditional methods of measuring emotional responses, such as surve ys and focus groups, have
limitations in providing accurate and detailed insights. Neurophysiological techniques offer a
promising alternative, allowing researchers to delve deeper into the human brainand body to gauge
emotional reactions. This article explores the use of neurophysiological techniques for measuring
emotional responses to advertisements and discusses their advantages, challenges, and future
prospects.

THESIGNIFICANCEOFEMOTIONALRESPONSESIN ADVERTISING

Emotions play a pivotal role in consumer decision-making. When individuals engage with
advertisements, they experience a range of emotions,which can influence their perception of a
brandor product. Positive emotions like happiness and excitement can lead to favorable associations,
while negative emotions like fear or sadness may deter potential customers. Consequently,
understanding and harnessing emotional responses can significantly impact the effectiveness of
advertising campaigns.

NEUROPHYSIOLOGICALTECHNIQUES:ANOVERVIEW

Neurophysiological techniques involve the measurement of physiological responses that correlate
with emotional states. These techniques provide a direct and objective way to assess emotional
responses, bypassing the limitations of self-reporting in traditional methods. Some of the key
neurophysiological techniques used in measuring emotional responses to advertisements include:
Electroencephalography (EEG): EEG measures electrical activity in the brain, providing insights
into cognitive and emotional processes. By analyzing brain wave patterns, research ers can identify
emotional responses such as attention, engagement, and emotional valence (positive or negative
feelings).

*
Assistant Professor, Department of Business Administration, Jai Narain Vyas University, Jodhpur
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Functional Magnetic Resonance Imaging(fMRI):fMRI allows for the visualization of brain activity
in response to stimuli. It can reveal which areas of the brain are activated during exposure to an
advertisement, helping identify emotional engagement and memory encoding. Galvanic Skin
Response (GSR): GSR measures changes in skin conductance, which can indicate emotional
arousal. An increase in skin conductance suggests height and emotional responses, such as
excitement or anxiety. Heart Rate Variability (HRV): HRV assesses the variation in time between
successive heartbeats. It reflectsthe autonomic nervous system's regulation of emotional responses.
An increased HRV may indicateemotional engagement and adaptability.

ADVANTAGES OF NEUROPHYSIOLOGICAL TECHNIQUES
Utilizing neurophysiological techniques for measuring emotional responses in advertising
research offers several advantages:

Objective Data: Unlike self-reported data, neurophysiological measures provide
objectiveinsights into emotional responses, reducing the potential for response bias.

Real-Time Analysis: Many neurophysiological techniques offer real-time data collection,
allowing researchers to capture immediate emotional reactions as
theyoccurduringadvertisementexposure.

Unconscious Insights: These techniques can uncover subconscious emotional responses that
participants may not be aware of or able to articulate in traditional surveys.

Comparative Studies: Neurophysiological data can be used to compare different advertisements
orversions of an advertisement, helping advertisers refine their creative content.

CHALLENGES AND CONSIDERATIONS
While neurophysiological techniques hold promise for measuring emotional responses to advertisements, the reare
challenges and considerations that researchers and advertisers must address:

Cost and Equipment:Implementing neurophysiological techniques can be costly, requiring specialized equipment and
trained personnel.

Sample Size: Neurophysiological studies often involve smaller sample sizes compared to traditional
methods, which can limit general iz ability.

Ethical Concerns: Collecting physiological data from participants requires informed consent and
ethicalconsiderations, as it involves sensitive personal information.

Interpretation Complexity: Analyzing neurophysiological data requires expertise, as the results can be complex and
multifaceted.

METHODOLOGY

The research employed a mixed-method approach, combining neurophysiological techniques with
self- report surveys. Participants were exposed to as eries of advertisements while their
neurophysiological responses, including EEG (Electroencephalogram), GSR (Galvanic Skin
Response), and eye-tracking,were measured. Additionally, participants were asked to provide
subjective emotional ratings for each advertisement.
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KEYFINDINGS:

EMOTIONAL ENGAGEMENT

Neurophysiology data revealed that advertisements with higher emotional engagement triggered
increased activity in the participants 'EEG, indicating heightened emotional involvement.
Eye-tracking data demonstrated that emotionally engaging advertisements captured moreprolonged
and focused attention from viewers.

EMOTIONAL VALENCE

Different advertisements elicited arange of emotional valence responses, including positive, negative,
and neutral emotions.

EEG data showed that positive emotional valence led to increased activation in the brain's reward
centers, while negative valence activated areas associated withthreatdetection.

ATTENTION AND MEMORY

Advertisements that elicited higher emotional engagement were better remembered by
participants, as indicated by their responses in post-experiment surveys.

Eye-tracking data showed that emotionally engaging ads had a more extended gaze
duration on key product or message elements.

INDIVIDUALDIFFERENCES

The study revealed considerable individual variation in emotional responses to advertisements.
Some participants exhibited strong emotional reactions, while others remained relatively in different.
Neurophysiological data suggested that individual differences in emotional responses might be linked
to personality traits and prior exposure to similar advertising content.

NEUROPHYSIOLOGICALVS.SELF-REPORTDATA

A comparison between neurophysiological data and self-report emotional ratings indicated some
disparities.

Participants' self-reports often reflected their conscious, rational assessment of advertisements,
while neurophysiological data captured subconscious emotional responses that may not be
conscious type received.

NEUROPHYSIOLOGICALMARKERSOFEFFECTIVENESS
Specific neurophysiological markers, such as increased activity in the pre frontal cortex,were
associated with greater advertisement effectiveness and viewer engagement.

These markers may serve as valuable indicators for advertisers to gauge the impact of their campaigns.

Implications and Conclusion: This research provides valuable insights into the measurement of
emotional responses to advertisements usingneurophysiological techniques. Advertisers can benefit
from these findings by tailoring their campaigns to evoke specific emotional responses that enhance
view erengagement and message retention. Additionally, understanding individual variations in
emotional responses can help create more personalized advertising strategies. While self-report
data remains important, neurophysiological techniques offer a deeper understanding of the
subconscious emotional reactions that influence consumer behavior in response to
advertisements. Future research in this field should continue to explore the inter play between
conscious and subconscious emotional responses to refine advertising strategies further.
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FUTUREPROSPECTS

As technology advances and becomes more accessible, the use of neurophysiological techniques in
advertising research is likely to grow. Future developments may include the integration of
wearable devices for remote data collection and there finement of algorithms form or e straight
forward data interpretation. Additionally, combining neurophysiological data with other research
methods, such as eye- tracking or facial expression analysis, could provide a more comprehensive
understanding of emotional responses to advertisements.

CONCLUSION

Measuring emotional responses to advertisements using neurophysiological techniques offers a
valuable tool for advertisers and researchers aiming to create more effective campaigns. By
tapping into the intricate interplay between the human brain and emotions, these techniques
provide a deeper understanding of how advertisements impact consumers.While challenges
exist,ongoing advancements in technology and methodology promise a future where advertisers
can harness the power of emotions to connect with their audiences on a profound level, ultimately
driving brand success.Advertisers can benefit from these findings by tailoring their campaigns to
evoke specific emotional responses that enhance viewer engagement and message retention.
Additionally, understanding individual variations in emotional responses can help create more
personalized advertising strategies.While self-report data remains important, neurophysiological
techniques offer a deeper understanding of the subconscious emotional reactions that influence
consumer behavior in response to advertisements. Future research in this field should continue to
explore the inter play between conscious and subconscious emotional response store fine
advertising strategies further.
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BRAND PERSONALITY DIMENSIONS TO DETERMINE HOW
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ABSTRACT:

Aims to offer empirical evidence for the "brand personality effect,” or how a brand's
personality will directly affect a number of consumer-driven outcomes. use an experimental
research design to evaluate a number of hypotheses. All of the put forward hypotheses are
supported. These results show that brand personality will influence product evaluations favourably
and that subjects exposed to a brand's personality will have significantly more brand associations
overall, as well as a significantly greater proportion of brand associations overall, unique brand
associations overall, congruent brand associations overall, and strong brand associations overall.
In this study, brand personality is established conceptually, and the impact of brand personality on
consumer-based outcomes is shown empirically.

Keywords: Brand personality, Experimental design, Customer responses

INTRODUCTION

Intangible assets, such as a company's brand and goodwill, are now as crucial for maximising benefits
as tangible assets in determining a company's success. A brand is any name, word, sign, symbol,
design, or combination of these things that is used to distinguish and set apart the goods and services
of a seller or group of sellers from those of their rivals.

According to Doyle (1990), "unique brand personality plays an important part in a brand's success.
Customers are more likely to recognise the brand personality and form a close bond with it as a
result. According to Govers&Schoormans (2005), all marketing initiatives are focused on getting
customers to believe in and identify a brand's personality and enhancing the relationship between the
customer and the company.

The brand personality should be sharpened to be long lasting and consistent, according to another
author (Kumar, 2006). Additionally, it should stand out from competing companies and satisfy
customer needs. The brand personality, according to Heading (2009), "is developed from human
psychology and consumer behaviour ideas."

In this sense, brand personality is different from brand image. Branding enables customers to
recognise certain brands' products. Personality is a psychological concept that describes the
characteristics that set one person apart from another. The brand that is given to goods and services
may also be compared to this. It is referred to as brand personality. A distinct brand's personality is
made up of several human characteristics.

Brand personality was described by Kotler (2006) as the collection of human characteristics that may
have been associated with a particular brand. Brand personality contributes to customer brand
awareness and brand perception. Marketers can develop brand trust (the propensity to rely on a brand
you are buying), brand commitment (the persistent propensity to uphold the valuable relationship with
a brand), brand attachment, and brand loyalty (the propensity to have an efficient and lasting
relationship with a brand) with the aid of these.

Brand personality, as defined by Azoulay&Kapferer (2003), is the collection of human personality
attributes that are relevant to and applicable to brands. The brand personality, according to Jenifer &
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Aaker (1997), is "the collection of human traits associated with a brand." In contrast to "product
related traits," which tend to serve a utilitarian function for customers, brand personality, according to
Keller (1993), tends to serve a symbolic or self-expressive function. Customers favour the purchase of
specific brands when they employ these brands' connotations in purchasing scenarios. Favorability,
energy, and distinctiveness are the ideal qualities for brand associations, according to Professor
Keller.

Numerous studies have been done to demonstrate that customers relate their own personality
attributes, such as honesty, joy, charm, and sincerity, to a brand and subsequently choose a product
that fits their personality. Therefore, it might be difficult for marketers to construct and create brand
personalities that are congruent with that of their target customers.

REVIEW OF LITERATURE

Different definitions of the brand personality and purchase intention have been developed by various
authors from various viewpoints and in various situations. According to Aaker (1997), a brand's
personality is "a collection of human traits linked with the brand." Aaker (1997) established a model
of the concept of brand personality and created a collection of "trait" scales for assessing various
facets of brand personality. However, Aaker, who has done tremendous work to keep brand
personalities current, popular, and accurate for gauging their character (Freling et al., 2011).

In other words, the most important problem in every sector is to raise consumers' intentions to buy.
According to Laroche &Zhol (1996), purchasing intention may be summed up as people's plans to
purchase a certain brand that they have independently chosen after careful consideration. The level of
a brand's competence is determined by how trustworthy, wise, and successful it is. Sophistication
explains why a brand is said to as sophisticated if it exhibits upscale and endearing qualities. When a
brand is said to as rough, it is because of its robust and outdoorsy qualities.

Purchase intention is a procedure to assess and forecast customer behaviour, according to Lin & Lin's
definition from 2007. Change and Crub (2009) defined purchase intention as the consumer's
willingness to acquire and apply their intense focus on a certain brand. In their 2007 article, Morwitz,
Steckel, and Gupta discussed the case where a buyer is forced to buy a product because of a particular
circumstance. Purchase desire was described by Kwek et al. (2010) as one quality related to cognitive
behaviour. Since purchase intention is the most crucial factor in consumer purchasing decisions, a
variety of studies have been used to build a purchase intention scale. Customers' consideration for
purchasing a brand and anticipation to purchase a brand, according to Laroche, Kim, and Zhou
(1996), may be used to gauge consumer purchase intention.

As part of the entire procedure for assessing intention, these consideration variables may
include the customer's interest, attendance, information, and evaluation. Sung et al. (2010)
demonstrated the connection between brand personality, brand trust, and brand commitment
aspects. He concluded that brand trust and brand commitment are strongly tied to the
dimensions of brand personality. The influence of nine brand personality qualities on the
constructs of brand trust, brand commitment, and brand attachment was examined in a study
by Louis and Andy (2010). Sponsor et al. (2009) did a study to examine the impact of
brandpersonality traits on brand attractiveness and brand loyalty. They came to the
conclusion that the competence dimension is the primary factor influencing brand
attractiveness and brand loyalty.

AIMS OF THE RESEARCH
To emphasise how the personalities of customers and brands are related.
To draw attention to the influence of brand personality on consumer behaviour.

To provide recommendations and Suggestions.
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RESEARCH TECHNIQUES/ METHODOLOGY

The big five model (ocean) and Aaker’s five brand personality dimensions were used in this study to
determine how brand personality influences consumer's brand preference. This study is supported by
both primary and secondary data.A questionnaire was used to obtain the primary data. A sample of
125 people has been drawn. Respondents include male and female customers of various ages. For the
analysis, we considered a significance threshold of 5%, or ata 95% level of confidence.Secondary
data was gathered from a variety of published sources, including books, papers, websites, and
journals.

THE STUDY'S HYPOTHESIS

HO:: Brand personality has no beneficial influence on consumer behaviour.

HO:2. The opinions of men and women differ significantly about the claim that there is a connection
between brand personality and customer personality.

Chi-Square test is used to examine the expressed hypothesis.

The Chi-Square equation is as follows:

Chi-Square = Y. (O-E)%/E

Where:

O= Observed frequency

E is the Expected frequency, which equals N/K.

K = Number of cells,N = Sample Size, which is 125.

K-1 is the appropriate degrees of freedom. The test is run at a significance level of 5%.

LEVERAGING OF BIG FIVE TO IMPROVE MARKETING RESEARCH

The Big Five personality model aids in understanding consumer personality features, as previously
mentioned. Understanding customer personality traits specifically in the context of marketing may aid
in identifying and drawing inferences about consumer behaviour, including preferences, habits, and
motives. It's simple to understand why it would be a good idea to use the Big Five if you consider new
items, branding, and advertising.

In fact, the Proceedings of the National Academy of Sciences provide proof that psychological
targeting is a successful persuasion strategy. Their study compares targeting viewers with advertising
depending on whether they are extroverted or introverted, and the results reveal that conversion rates
increase when this is done.

Aaker developed the brand personality framework after taking different industries into account and
defining the brand personality with reference to the big five criteria. He identified the five
fundamental aspects in his brand personality paradigm as Sincerity, Excitement, Competence,
Sophistication, and Ruggedness. Aaker went on to describe these dimensions (1997). Sincerity is the
measure of how genuine, upright, morally upright, and upbeat the brand is. When a brand is thrilled, it
has traits like being bold, passionate, creative, and modern.

AAKER'S FIVE ASPECTS/DIMENSIONS OF BRAND PERSONALITY

The five brand personality qualities that Stanford alumna Jennifer Aaker defined are supported by the
body of knowledge and data in personality psychology. She incorporated these human traits into the
idea of brand personality. These measurements consist of:

SINCERITY

Genuine brands typically exhibit qualities like wholesomeness, joy, honesty, and down-to-earthiness.
They are often family-friendly in a sense, like Disney or Hallmark. If you're in the culinary,
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hospitality, or safety industries, this personality type may be beneficial for your business because
customers are more inclined to buy from a brand if they have similar personalities.

EXCITEMENT

Brands that convey enthusiasm are frequently seen as impulsive, athletic, outgoing, adventurous, and
trendy. These brands frequently target younger age groups.

This is demonstrated by the energising company Red Bull, which serves performers, athletes, and
others who lead active lifestyles. Red Bull keeps up with its target demographic through extreme
sports, concerts, music, social media, and celebrity sponsorships.

COMPETENCE

Competent brands frequently stand out as trustworthy, wise, and with high standards. They are
moreover frequently regarded as thought leaders and subject-matter authorities—companies that
clients can depend on to address their problems. When talking about competency, one company that
springs to mind is Microsoft. The company has been at the forefront of innovation for many years and
keeps releasing trustworthy computer goods.

If you work in the fields of logistics, finance, insurance, or even health care, this personality factor
may apply to your company.

Aaker’s 5 brand personality dimensions
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SOPHISTICATION

Brands that fall under the sophistication category frequently evoke images of elegance, luxury, and
the affluent. One company that comes to mind when considering refinement is Louis Vuitton, which
offers fashionable apparel and handbags. Prestige is primarily what sophisticated companies provide.
Try to bring sophistication if your business wants to appeal to the proper customers and sell higher-
end goods.

RUGGEDNESS

People may associate the word "rugged" with qualities like toughness and durability. A rough
personality characteristic may come out as outdoorsy and tough. Harley-Davidson is a
greatillustration of a tough brand. Customers are familiar with this brand for its rebellious spirit of
exploration and never-ending pursuit of freedom and independence. You may consider adopting a
tough character if your company wants to draw clients that want to express themselves and take in
everything the world has to offer.

DIMENSIONS OF CONSUMER PERSONALITY

The Big Five model is popular among contemporary psychologists because it offers a quantifiable
way to comprehend customer personality. Everybody demonstrates each of the five features, but to
variable degrees, therefore the goal is to quantify how much a person displays each personality trait.
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This model aids in the understanding of patients by psychologists and can aid in the understanding of
customers and their purchasing habits by researchers. The big 5 model, also known as OCEAN, or the
five-factor model, identifies five essential facets of a consumer's personality. Openness,
conscientiousness, extraversion, agreeableness, and neuroticism are the five attributes mentioned.

1. To be open is to be receptive to new or diverse experiences. High scorers on this attribute are
frequently inquisitive, open to new experiences, and more unusual or innovative. Low scorers tend to
be resistant to change and have trouble thinking imaginatively.

2. Being conscientious is acting in a planned or deliberate manner. High conscientiousness test-takers
frequently exhibit self-control, strive for excellence, and adhere to a timetable or plan. If you have a
low score for this feature, you could approach work less methodically and delay more frequently.

3. Extraversion is the need for stimulation in social settings. High achievers in this feature tend to be
outgoing, gregarious, and active. They also don't mind being the focus of attention. Low extraversion
personality types frequently prefer their alone time and may experience social anxiety.
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4. Being agreeable includes showing people consideration and cooperation. High
agreeableness personalities typically get along well with others and exhibit greater empathy
and compassion. Lower scorers in this area may be less sympathetic and appear uninterested
in other people.

5. Emotional sensitivity, especially in response to environmental or situational circumstances,
is referred to as neuroticism. High scorers in this area may be easily stressed out and can
come off as worriers. On the other side, those with low neuroticism tend to be more
emotionally stable and laid back.

LEVERAGING OF BIG FIVE TO IMPROVE MARKETING RESEARCH

The Big Five personality model aids in understanding consumer personality features, as previously
mentioned. Understanding customer personality traits specifically in the context of marketing may aid
in identifying and drawing inferences about consumer behaviour, including preferences, habits, and
motives. It's simple to understand why it would be a good idea to use the Big Five if you consider new
items, branding, and advertising.
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In fact, the Proceedings of the National Academy of Sciences provide proof that psychological
targeting is a successful persuasion strategy. Their study compares targeting viewers with advertising
depending on whether they are extroverted or introverted, and the results reveal that conversion rates
increase when this is done.

Aaker developed the brand personality framework after taking different industries into account and
defining the brand personality with reference to the big five criteria. He identified the five
fundamental aspects in his brand personality paradigm as Sincerity, Excitement, Competence,
Sophistication, and Ruggedness. Aaker went on to describe these dimensions (1997). Sincerity is the
measure of how genuine, upright, morally upright, andupbeat the brand is. When a brand is thrilled, it
has traits like being bold, passionate, creative, and modern.

OBSERVED RESULTS

Table 1 Demographic Results

S. No. Gender No. of Respondents % age

1 Male 80 64

2 Female 45 36

Total 125 100
Table 2: Age
S. No. | Age No. of Respondents % age
1 18-25 18 14.4
2 25-30 72 57.6
3 30-35 35 28
Total 125 100

Table-3: First Hypothesis

i.e. HO:: Brand personality has no beneficial influence on consumer behaviour.

S. No. Dimension of Brand Impact upon Consumer Behaviour

Personality

High Moderate Low Total

1 Sincerity 90 29 6 125
2 Excitement 85 28 12 125
3 Competence 80 36 9 125
4 Sophistication 70 43 12 125
5 Ruggedness 75 36 14 125

Total 400 172 53 625

Average (O) 80 34.4 10.6

Now, E =N/K = 125/3 =41.6
Thus, Chi-Square = Y (O-E) 2 /E

=62.34

K-1 =3 -1 =2, represents the degree of freedom.

Consequently, 5% is the essential value of chi-square at 2df, the degree of significance is 5.99.

A decision has been made because the estimated chi-square is 62.34 which is higher than the
threshold of 5.99.Consequently, the null hypothesis is rejected.

We may thus draw the conclusion that brand personality significantly influences customer
behaviour in a good way.
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Table:4 Second Hypothesis
HO2: The opinions of men and women differ significantly about the claim that there is a
connection between brand personality and customer personality.

S. No. Gender Responses of Respondents
Strongly Moderately | Neutral Agree Strongly Total
Disagree Disagree Agree
1 Male 4 6 12 27 31 80
2 Female 6 8 3 10 18 45
Total 10 14 15 37 49 125
Average (O) 5 7 7.5 18.5 24.5

Now, E =N/K = 125/5 =25

Thus, Chi-Square = Y (O-E) 2 /E

=42.91 (calculated from table 4)

K-1 =15 -1 = 4,is the degree of freedom.

The essential chi-square value for 5% level of significance at 4df is thus 9.488.

The computed chi-square, which is 42.91, is higher than the crucial threshold, which is 9.488.
Consequently, the null hypothesis is rejected.

Therefore, we may draw the conclusion that there is no significant difference in male and female
opinion about the claim that there is a link between brand personality and customer
personality.Recommendations and Suggestions

The data analysis conclusions allow for the following recommendations for marketers to take
advantage of brand personality:

1. The marketer should be trustworthy and devoted to their consumers by offering high-quality items
to boost brand commitment and loyalty.

2. To fulfil the shifting demands of the customer and to align the brand personality qualities with the
consumer personality traits, the marketer should update and make regular adjustments to their goods
and brand personality.

3. To inform customers that their brand is available in the market, marketers should concentrate on
advertising and other promotional activities.

4 They ought to exploit the characteristics of their brand's personality to sell it, since this would
enable them to reach consumers more successfully.

5 In order to get regular commitment from their customers, they should work to highlight and
reinforce the good parts of their products while removing the unfavourable ones.

CONCLUSION

Brand personality describes the human personality attributes connected to a brand. According to
Aaker's brand personality scale, brand personality has five aspects, sincerity, excitement, competence,
sophistication, and ruggedness. Consumers can recognise and distinguish between the many brands
that are offered on the market thanks to brand personality qualities. In the present day, customers
choose a certain brand to meet their requirements for self-actualization and self-esteem in addition to
their fundamental physiological, social, and safety needs. Only when a brand's personality aligns with
their own do, they really purchase it. According to the empirical investigation, different personality
traits have a favourable effect on customer behaviour. If customers are happy with the brand after a
purchase, they tend to buy it again. Different personality traits positively affect the customer. The
behaviour that the empirical investigation has revealed. If consumers are pleased with the brand after
making a purchase, they are likely to remain loyal to it and feel a connection to it. Therefore, it might
be difficult for marketers to construct and create brand personalities that are congruent with that of
their target customers. Therefore, marketers should make an effort to set their brand apart from that of
their rivals.
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EFFECTIVENESS OF STRESS MANAGEMENT INTERVENTIONS IN
ENHANCING WELL-BEING AMONG HEALTHCARE WORKERS: A
STUDY

*Dr.Sanjay Maheshwari
“'Dr. Sheetal Jha
ABSTRACT:
This research paper aims to investigate the effectiveness of workplace stress management
interventions in enhancing the well-being of healthcare workers. The healthcare sector is known for
its demanding and stressful nature, which can adversely affect the physical and mental health of its
workforce. This study will focus on analysing various stress management interventions implemented
in healthcare settings and their impact on the well-being of healthcare professionals. By examining
the effectiveness of these interventions, the paper intends to contribute to the development of
strategies that promote the overall well-being and welfare of healthcare workers.
Organizational interventions, such as workload management, supportive leadership, and fostering a
positive work environment, were observed to contribute significantly to reducing stress and promoting
well-being among healthcare workers. These interventions highlight the importance of systemic
approaches to stress reduction, acknowledging the role of organizational culture and policies

Keywords: workplace  stress management, well-being, healthcare workers, interventions,
effectiveness.

INTRODUCTION

The field of healthcare is characterized by its unique challenges and pressures, often leading to high
levels of stress among its workforce. Healthcare workers, including doctors, nurses, and support staff,
play a crucial role in society's well-being, making their own well-being equally important. This study
aims to delve into the realm of workplace stress management interventions and their potential to
enhance the overall well-being of healthcare professionals.

Stress management interventions have an important role in workplaces, especially in the health care
sector. Stress management interventions can improve the mental and physical health of workers,
thereby promoting their well-being. In this article, we will look at how workplaces can increase the
effectiveness of stress management interventions and contribute to the well-being of health care
workers.

However, while these interventions hold promise, it is essential to evaluate their effectiveness
systematically. A comprehensive understanding of the impact of stress management interventions on
healthcare workers is necessary to inform evidence-based practices and optimize stress management
strategies within healthcare organizations. By conducting asystematic review and meta-analysis, this
research paper aims to assess the effectiveness of workplace stress management interventions
specifically within the context of healthcare.

The primary research objective is to examine the impact of various stress management interventions
on reducing stress levels, burnout, and related outcomes among healthcare workers. The study will
focus on person-directed interventions, which target individuals through techniques like stress
reduction training and mindfulness practices, person-work interface interventions, which address
factors such as workload and work-life balance, and organizational interventions, which involve
changes in policies, practices, and work culture to support employee well-being.

' Director, BM Professional Institute, Indore
Assistant Professor, Sociology (GoMP), Dr. B.R. Ambdekar, Universtiy of Social Sciences (Mhow)
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The research question guiding this study is: What is the effectiveness of workplace stress management
interventions in reducing stress levels, burnout, and related outcomes among healthcare workers? By
addressing this research question, the study aims to fill existing gaps in the literature, provide insights
into the efficacy of different interventions, and offer practical recommendations for healthcare
organizations to implement evidence-based stress management policies and practices.

By recognizing the significance of workplace stress management in healthcare, and by evaluating the
effectiveness of interventions, this research contributes to the overall well-being of healthcare workers
and ultimately enhances the quality of care delivered to patients.

CHARACTERISTICS STRESS MANAGEMENT

Mindfulness-based interventions were found to be particularly promising in cultivating mindfulness
skills, emotional regulation, and overall well-being among healthcare professionals. Cognitive-
behavioural techniques exhibited positive outcomes in managing stress-related cognitions and
behaviours, leading to improved psychological resilience. Additionally, relaxation training
interventions were associated with reduced physiological markers of stress and increased relaxation
responses.

Types and Effects of Stress: In this section, you can discuss about the different types of stress and
how it affects workers, especially health care workers.

Benefits of Stress Management Interventions: In this section, you can highlight various benefits of
stress management interventions, such as improved health, increased personnel accountability, and
development of collective virtues.

Major Causes of Stress in Health Care Sector: In this section, you can consider the major causes of
stress in health care sector, such as high work involvement, daily challenges, and mental pressure.
Stress Management Interventions: In this section, you can discuss various stress management
interventions that can be helpful for health care workers' well-being, such as mental health programs,
communication and collaboration, and health awareness.

Minor Practices and Self-Care: In this section, you can discuss minor stress management practices and
health protection measures for health care workers.

IMPLICATION OF STRESS MANAGEMENT

The Implication of workplace stress management in the healthcare sector cannot be overstated. By
prioritizing the well-being of healthcare workers, organizations can foster a positive and healthy work
environment that promotes job satisfaction, retention, and overall productivity. Furthermore, effective
stress management strategies have the potential to mitigate the negative consequences of stress,
reduce burnout rates, improve mental health outcomes, enhance patient care quality, and create a
culture of well-being within healthcare organizations.

By conducting research on workplace stress management in the healthcare context, this study aims to
contribute to the existing knowledge and understanding of effective stress management strategies. The
findings will provide valuable insights into the importance of implementing evidence-based stress
management practices and policies within healthcare organizations. Ultimately, the research aims to
support the well-being of healthcare workers, optimize patient care outcomes, and create sustainable
and thriving healthcare environments for both employees and patients.

RESEARCH OBJECTIVES

To explore the potential moderating factors that influence the effectiveness of stress management
interventions in the healthcare sector, such as job characteristics, organizational culture, and
individual resilience. To identify gaps and limitations in the existing literature on workplace stress
management interventions in healthcare and provide recommendations for future research. To offer
practical insights and evidence-based recommendations for healthcare organizations to develop and
implement effective stress management policies and practices.

LITERATURE REVIEW

It will explore the impact of stress on healthcare workers' physical and mental health and highlight the
importance of effective stress management strategies.
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Thompson, L. et al.,2021 Title is “Organizational Interventions for Managing Workplace Stress in
Healthcare”. Thompson and colleagues' research explores the effectiveness of organizational
interventions in managing workplace stress within healthcare settings. The study reveals that well -
designed interventions, such as changes in leadership style, communication strategies, and workload
management, have a positive impact on reducing stress symptoms and improving job satisfaction.
These organizational interventions contribute to creating a supportive work environment, enhancing
employee well-being, and optimizing organizational performance in the healthcare sector.

Smith and Johnson (2020) delved into the effectiveness of various stress management interventions.
Their study showcased the positive impact of mindfulness-based interventions, cognitive-behavioral
therapy, and relaxation techniques on reducing stress levels among healthcare professionals.

Brown, M. et al. ,2019 , Title is “ The Influence of Person-Work Interface Interventions on Burnout in
Healthcare” . Brown et al.'s study highlights the significance of person-work interface interventions in
reducing burnout among healthcare professionals. The research demonstrates that interventions
focusing on work-life balance, job design, and support systems have a positive impact on reducing
burnout and improving overall well-being. By providing healthcare workers with the necessary
resources and supportive work environments, organizations can enhance job satisfaction, decrease
turnover rates, and foster a healthier work-life integration.

Furthermore, Brown and Davis (2019) conducted a randomized controlled trial to assess the efficacy
of a stress management workshop tailored specifically for nurses. The research showcased improved
psychological well-being and reduced stress symptoms among participants.

Williams (2018) examined the potential of mindfulness-based stress reduction (MBSR) programs to
alleviate stress. The study demonstrated that MBSR interventions led to noteworthy reductions in
perceived stress and contributed to increased self-reported well-being.

METHODOLOGY:

This research will employ a mixed-methods approach, combining quantitative surveys and qualitative
interviews. A sample of healthcare workers from different departments and levels will be selected to
participate in the study. Quantitative data will be collected using standardized well-being assessment
tools before and after the implementation of stress management interventions. Qualitative data will be
gathered through in-depth interviews to gain insights into participants' experiences and perceptions of
the interventions.

ANALYSIS:
The collected data will be analysed using appropriate statistical techniques to measure the changes in
well-being indicators before and after the interventions. The qualitative data will be thematically
analysed to identify common themes and patterns related to the perceived effectiveness of the
interventions.

DISCUSSION:

The discussion section will interpret the findings in the context of existing literature, evaluating the
effectiveness of different stress management interventions in enhancing the well-being of healthcare
workers. It will also explore potential factors that contribute to the success or limitations of these
interventions and provide practical implications for healthcare organizations.

INTERPRETATION OF THE FINDINGS IN RELATION TO THE RESEARCH
OBJECTIVES

The findings of this study on the effectiveness of stress management interventions in enhancing well-
being among healthcare workers provide valuable insights in relation to the research objectives. The
study aimed to explore the impact of stress management interventions on healthcare workers' well-
being and to contribute to strategies for their overall welfare.

The research revealed a significant positive correlation between the implementation of stress
management interventions and improvements in healthcare workers' well-being indicators.Participants
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reported reduced levels of stress, increased job satisfaction, and enhanced emotional resilience after
engaging in these interventions.

Furthermore, the study highlighted the importance of customized interventions based on the specific
roles and responsibilities of healthcare professionals. Tailored interventions were found to be more
effective in addressing the unique stressors faced by different healthcare occupations, such as nurses,
doctors, and administrative staff.

The effectiveness of virtual and digital interventions emerged as a promising avenue, particularly in
the context of remote work and telemedicine. Such interventions provided convenient access to stress
management resources and strategies, resulting in measurable well-being enhancements.

While the study successfully established a positive link between stress management interventions and
healthcare workers' well-being, it also underscored the need for continued support and reinforcement.
Longitudinal analysis revealed that sustained positive outcomes require ongoing engagement with
stress management practices and organizational backing.

In conclusion, the findings of this research contribute significantly to the understanding of stress
management interventions' impact on healthcare workers' well-being. The study not only validates the
effectiveness of such interventions but also emphasizes the importance of tailored approaches and the
integration of virtual platforms. These insights hold great potential for informing policies and
practices that promote the overall well-being and welfare of healthcare professionals.

COMPARISON AND SYNTHESIS OF THE RESULTS WITH PREVIOUS LITERATURE
Consistent with prior research, our findings affirm the positive impact of stress management
interventions on healthcare workers' well-being. This aligns with existing studies that have
demonstrated similar improvements in stress reduction, job satisfaction, and emotional resilience
among various professional groups.

However, our study enriches the literature by emphasizing the significance of tailored interventions.
The synthesis reveals that interventions customized to different healthcare roles yield more substantial
well-being enhancements. This aligns with previous suggestions but extends the understanding by
illustrating the tangible benefits of addressing role-specific stressors.

Furthermore, the exploration of virtual interventions represents a departure from traditional literature.
Our results highlight the promising potential of digital platforms in enhancing healthcare workers' well-
being. This innovative approach contributes a fresh perspective, expanding the toolkit of effective
intervention strategies.

The synthesis also underscores the importance of sustained support. Echoing earlier studies, our
findings highlight the need for continuous engagement with stress management practices. This aligns
with the notion that lasting improvements in well-being require ongoing commitment and
organizational reinforcement.

IDENTIFICATION OF GAPS AND LIMITATIONS IN THE CURRENT RESEARCH

Many studies have primarily focused on stress management interventions within hospital settings,
potentially overlooking the experiences of healthcare workers in other settings suchas clinics, nursing
homes, or community health centers. Exploring interventions tailored to different healthcare contexts
could provide a more comprehensive understanding.

Current research often treats healthcare workers as a homogeneous group, neglecting individual
differences in terms of personality, coping strategies, and personal circumstances. Investigating how
these individual factors influence the effectiveness of stress management interventions can offer a
more nuanced perspective.

Many studies rely on self-reported measures of well-being, which can be subject to bias. Future
research could incorporate objective measures, such as physiological indicators or performance
metrics, to provide a more comprehensive assessment of well-being outcomes.

While studies have identified associations between stress management interventions and improved well-
being, establishing causal relationships remains a challenge. Employing experimental designs or rigorous
quasi-experimental methods could help determine the direct impact of interventions on well- being
outcomes.
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Certain healthcare professions, such as support staff or paramedics, might receive less attention in
research compared to doctors and nurses. Exploring the efficacy of interventions for these
underrepresented professions can contribute to a more holistic understanding of well-being
enhancement in the healthcare workforce.

SUGGESTIONS FOR FUTURE RESEARCH DIRECTIONS

Certainly, here are some suggestions for future research directions related to the effectiveness of stress
management interventions in enhancing well-being among healthcare workers:

Investigate the long-term effects of stress management interventions on the well-being of healthcare
workers. A longitudinal study could track participants over an extended period to assess the
sustainability of positive outcomes and whether interventions need to be periodically reinforced.
Explore the customization of stress management interventions based on the specific roles and
responsibilities of different healthcare professionals. Research could focus on designing interventions
that address the unique stressors faced by doctors, nurses, administrative staff, and other healthcare
workers.

Examine the effectiveness of virtual or digital stress management interventions, such as online
mindfulness programs or mobile apps. Investigate whether these platforms are convenient, accessible,
and impactful for healthcare workers, especially in the context of remote work or telemedicine.
Investigate how cultural factors influence the perception and effectiveness of stress management
interventions among healthcare workers from diverse backgrounds. Explore whether interventions
need to be culturally tailored to better resonate with different groups.

Examine the role of organizational support and leadership in the success of stress management
interventions. Investigate how management practices, work environment, and policies contribute to
the effectiveness of interventions and the overall well-being of healthcare workers.

Focus on training programs for healthcare leaders and managers to effectively implement and support
stress management interventions. Investigate how their involvement and training impact the success
of interventions and the well-being of their teams.

CONCLUSION

In conclusion, our study underscores the positive impact of stress management interventions on the well-
being of healthcare workers. Tailored approaches and the exploration of virtual platforms emerge as key
factors in enhancing effectiveness. This research contributes valuable insights to the field, highlighting
the importance of ongoing support and paving the way for strategies that promote a healthier and more
resilient healthcare workforce.

This review underscores the potential of diverse stress management interventions in enhancing well-
being among healthcare workers. By addressing workplace stress through multifaceted approaches,
healthcare organizations can create a more supportive and conducive environment, ultimately
fostering the holistic well-being of their workforce. Future research should delve into the long-term
effects and practical implementation strategies to establish comprehensive guidelines for effective
stress management in healthcare settings.
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THE RUDIMENTS OF GANDHIAN ECONOMICS: 4 TO Z APPROACH

“Dr. Priya Bhalla

ABSTRACT:

Mahatma Gandhi worked towards the goals of truth, peace and permanence. The literature in business
and economics today barely mention Gandhian methods, and if they do it is likely to follow a derogatory
tone. An original thinker in Economics in innumerable respects, with virtually no qualification in
economics, his ideas deserve a closer examination than have received. The study, thus, intends to present
Gandhi’s contribution to economics. The purpose is to reiterate the strength of his ideas that are highly
relevant in the global world. Thus, to systematically present the wide expanse of his ideas, they are briefly
summed up in a simplistic yet methodical A to Z approach. All ideas from A to Z are carefully chosen on
the basis of scope and potential for future research in these areas. Such an approach seems crucial not
just to expand the knowledge base and initiate the young minds to Gandhian vision, so relevant in present
times, but to motivate researchers in economics to undertake research on these upcoming themes. The
aspects chosen here are highly relevant and recognized in the literature and the knowledge of these is
expected to motivate further research..

Keywords: Gandhian Economics, A to Z approach, Morality, Rural Economy

INTRODUCTION

Amidst the calls and cries for finding efficient and sustainable alternative to capitalism, it is not possible
to dismiss the problems such as poverty, inequality and environmental degradation that the system is
clearly unable to solve. In addition to these, the individuals are facing rising ailments in the form of
alienation, stress, insecurity, frustration resulting in rising violence, corruption and crime. All these need
an immediate and lasting solution. Can one hope to derive some solutions from Gandhian ideas?

M.K. Gandhi, globally known by the sobriquet Mahatma expressed his thoughts on diverse political and
socio-economic aspects. Gandhi did not build a theory per se but lived a life based on certain principles
and ideals. His life is a paradigm devoid of variables and equations but of practical experiences that can
be used to draw valuable inspiration. His unrelenting pursuit for truth, peace and permanence are
universally recognized and are relevant spatially and temporally. But, are the Gandhian methods only
restricted to ideas such as truth, non-violence and equality? There is certainly much more to Gandhian
economic philosophy which is becoming more and more relevant over time.

The present article, therefore, intends to succinctly review the essence of Gandhian economic ideas and
the related literature. The study is structured as follows. Section 2 outlines the objectives and need for the
study. Section 3 elaborates on the methodology adopted. Section 4 takes the task of summing the essence
of Gandhian Economics in an interesting and methodical approach based on alphabetical order. Section 4
concludes.

OBJECTIVES AND NEED FOR THE STUDY

While exploring Gandhi’s ideas on Economics, one realizes that the writings encompass several branches
of Economics including agriculture, industry, environment and development. An original thinker in
Economics in innumerable respects, with virtually no qualification in economics, his ideas deserve a
closer examination than have received.

*
Associate Professor, Moti Lal Nehru (Eve.), University of Delhi
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The study, thus, intends to present Gandhi’s contribution to economics based on his own statements,
ideas and involvement in several movements with the objective of integrating Gandhian ideas into the
mainstream. The purpose is to reiterate the strength of his ideas that have many implications on the ever-
changing global economy. All this is done with the aim to rightly place Gandhi’s economic ideas (that
have been largely dismissed, overlooked or mocked) into modern economic discourse.

METHODOLOGY

The present work is based on multiple sources with the primary intent to scrape historical writings by
Gandhi himself (which forms the primary source for the study) and to provide a succinct and
comprehensive essence of Gandhian economics. It then goes on to season them with the secondary
writings on Gandhi and then integrating them with the current academic discourses in political and
economic literature pertaining to inequality, poverty, unemployment and environment. Thus, to
systematically present the wide expanse of his ideas, they are briefly summed up in a simplistic yet
methodical A to Z approach.

All the ideas from A to Z are carefully chosen on the basis of scope and potential for future research in
these areas. Such an approach seems crucial not just to expand the knowledge base and initiate the young
minds to Gandhian vision, so relevant in present times, but to motivate researchers in economics to
undertake research on these upcoming themes. While a number of studies are now available on Gandhian
Economics, none of the studies have adopted the all-encompassing approach and methodology adopted in
the present study.

GANDHI’S ECONOMIC IDEAS: THE DISCUSSION

Economics is said to have originated with the Adam Smith’s magnum opus, An Inquiry into Nature and
Causes of Wealth of Nations, that emphasizes on the concepts of division of labour, distribution of
income and celebrating the market mechanism. Also, is commonly known that the need for economics
originated from scarcity, i.e. unlimited wants and limited income, that requires optimal allocation
decisions to be made based on suitable optimization (maximization of utility or minimization of costs)
exercise. In contrast, in Gandhi’s framework, the solution to such problem is based on the principles of
non-possessiveness, limitation of wants and renunciation that can be attained through simplifying life and
minimizing wants.

He favored capitalists and wanted them to generate wealth for the society. But, with the added
consideration of acting as trustees so that there is no wastage of wealth and talent. The study discusses
these Gandhian ideas to establish the fact that Gandhian economics deals with the normative and
distributional aspects without compromising on growth and modernization. It would, thus, be of value to
briefly introduce the essentials of Gandhian Economics using an over-simplified but interesting A to Z
approach. There is immense scope of undertaking further research in all the Gandhian ideas enumerated
here.

What landscape comes to your mind when you think of Gandhi? Towards what activity was Gandhi
deeply inclined in his reforms? Agriculture and village economy! lies at the core of Gandhi’s reforms
program. In those times, around 85% of the population lived in rural areas and agriculture was the only
means to provide employment and livelihood, “Rural development was also thought to be a means for
correcting the urban bias. Gandhi’s main argument for the development of village industries was to
remove poverty through the generation of sufficient employment opportunities for the unemployed,

underemployed and surplus (idle) labor.” (Ghosh, 2007:220).

This inclination towards agriculture explains the anti-modernization characterization that Gandhi was
subjected to. So, was Gandhi anti-modern? No, and there is ample existing literature? that demonstrates
Gandhi’s desire to promote appropriate technology. He himself writes in the context of agriculture,
“There is nothing wrong in an engine plough in itself and it may be a great advantage to a man who
owns thousands of acres of ... which will not yield under the indigenous plough. What, however, we
want is an implement that would suit owners of small holdings from one acre to three acres...” (CWMG
50:14).

! With strong determination Gandhi emphasized the traditional techniques such as charkha and other crafts ... in order to make the village
self-sufficient and capable of earning a little income.” (CWMG 78:162).
2«,.. a number of intellectuals both within India and outside are taking academic interests in some of the Gandhian ideas enunciated in

Hind Swaraj like critique of modernity ...” (Pradhan,2011).
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Consequently, Gandhi recommended a comprehensive program for agricultural reform including, maintenance and
inoculation of cattle, use of modern implements and good seeds, to stock the manure in pits, to stop making dung
cakes, to prevent wastage of rain water, consolidation of land holdings, adoption of good agricultural practices and
technological improvements®. In his words, “In regard to agriculture, we must do our utmost to prevent further
fragmentation of land, and to encourage people to take up co-operative farming.” (CWMG 78:162). In addition, to
these Gandhi alludes to the education of the farmer. For him, it remains the pre-requisite for the above set of reforms
to succeed. He also believed that education is incomplete without physical labour of which the highest priority is
accorded to agriculture. So, according to Gandhi it is the balance between mental and physical labor that has to be
ensured, and this idea is captured in the concept of ‘Bread Labour’ that is explored next.

Bread Labour, a concept popularized by Tolstoy profoundly appealed to Gandhi. In 1919 in an address to students,
Gandhi stated, “Service is not the right way of earning a living. We should earn it only through the labour of our
bodies.” (CWMG 15:484). All Scriptures such as Bhagvad Gita, Koran and Parsi preach that whosoever eats his
bread without offering the necessary daily sacrifice (yajna) do not deserve to live and referred to them as “haram”
(CWMG 25:404). Accordingly, Bread Labour became a constituent of Gandhi’s constructive programme.

The essence of the concept, thus, is that a man should utilize both his brains and hands to live a veracious life that is
happy, healthy and satisfied. While labour reducing technology eases the manual work, it complicates the former.
This has resulted in heightened levels of not just physical ailments but stress and psychoneurosis in humans.
(Schumacher, 2011). Studies have also demonstrated that positive emotions associated with empathy, social service
and caring for others result in lower anxiety levels (Morrison et al, 2016). Of all kinds of physical labour, agricultural
and spinning wheel accorded the highest place in Gandhi’s view.

Charkha or the spinning wheel was Gandhi’s tool to bring together diverse set of people for a common cause and to
pave the way towards empowerment, equality, non-violence, truth, physical strength and eventually swaraj. He
believed, “... if every son and every daughter of India took to spinning for at least half an hour each day and gave the
yarn to the Congress to make cloth to be distributed among the poor, they could free their country” (CWMG 25:405).
Further, Gandhi viewed divinity in it, “The charkha is also the prop for my intellect but it does not stray into wrong
paths ... I discover Daridranarayana through the Charkha and have the vision of God.” (CWMG 65:126). The last
and most important motive for plying the charkha was to provide employment to the idle masses as this was the most
appropriate choice of technique for a developing nation with vast pool of surplus labour. It would be of interest to
explore the contribution of agriculture and spinning activities to employment, provided sufficient data is available for
the pre-independence period. Today charkha may have lost its significance, but there are other areas where there is
need for all to work together such as waste management.

Decentralisation of power is essential to attain equality, national solidarity and democratic functioning.
Implied in Gandhi’s writings is a deep concern for decentralization, “supposing India becomes a free
country tomorrow, all the capitalists will have an opportunity of becoming statutory trustees. But such a
statute will not be imposed from above. It will have to come from below, when the people understand the
implications of the trusteeship and the atmosphere is ripe for it, the people themselves, beginning with
gram panchayats, will begin to introduce such statutes.” (CWMG 83:26). As a result, during the 1950s
India adopted the village panchayats to involve people at local levels in the decision making and
development programs (Chandra, 2008: 680)..

In addition, decentralized approach checks corruption and due to this reason, Gandhi believed that

“democracy in India could not function effectively while Congress remained the only powerful all-India

political organization, Gandhi urged the Congress to dissolve and to reflower into a Lok Sevak Sangh.

The Sangh, peopled by former Congressmen and Women, would guide India’s development from

outside of government and work to bring about Swaraj on the crucial economic and social planes

through implementation of the Constructive Programme.” (Murphy, 1991:48-49). While the

decentralization is more commonly used in political context. But Gandhi also points to the need for
promoting decentralization in production that will give a boost to employment of local resources. In this

regard, Kumarappa (1951) considered large scale production to be immoral. That is, the closer the

society moves towards decentralization the higher it is on humanistic, moral, spiritual and cultural plane.

3 “Today biotechnological revolution, popularity of organic fertilizer, and awareness against harmfulness of chemicals used in agriculture
prove the worth of Gandhi’s thinking.” (Prasad, 2010:175).
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Environment and sustainable development literature has increasingly utilized Gandhian approach to
demonstrate the functionality of path of permanence. Small is Beautiful’, true to its name is an effective
attempt by E.F. Schumacher to highlight Gandhi’s concern for environment by propagating adoption of
small, simple and sustainable methods. In Gandhi’s words, “After all we, a handful of educated Indians,
are shouldering a serious responsibility in gambling with the fortunes of the dumb millions whose trustees
we claim to be ..." (CWMG 41:222). In other words, humans, especially the privileged ones, need to act
as trustees of environment to prevent the alarming apocalypse in Hardin’s Tragedy of Commons to come
true. Similar sounding words can be heard from the development economist, Jean Dreze, in his book
Sense and Solidarity, “If our situation (privileged situation of rich) is more a matter of chance than
personal merit, then surely the privileged have a responsibility towards those who are left behind. We
cannot prove that the privileged owe something to the rest, any more than we can prove that theft is
wrong. But both can be thought of as sensible principles of society.” (Dreze 2017:2).

Is the urgency of loss in biodiversity and environmental damage recognized enough by the stakeholders?
Are there sufficient studies to assess the impact of environmental damage? The answer to these is
affirmative. A number of studies have also investigated the association between resource allocation and
response of the stakeholders. For instance, Bhalla (2007) in a study based on districts of Haryana found
that farmers are recognizing and responding, by reducing the cultivation of water intensive crops (such as
rice and sugarcane), to declining depths of water. More of such studies are required to assess how the
producers and consumers are changing the production and consumption decisions in response to the
changing factor endowments.

Factor Endowments and the issue of adoption of appropriate technology is critical for developing
economies facing resource constraints. In emphasizing labour intensive techniques such as charkha,
Gandhi had voiced the argument that a labour abundant country should adopt a labour abundant technique.
Gandhi’s emphasis on promotion of hand-based production in small scale industries and use of spinning
wheel depict his concern for employment in a labour abundant country. This concept also known as
‘intermediate technology’ was initially criticized but later adopted by UN and consequently led to an
increase in number of studies on Gandhian economics (Weber, 1999). In this context, Dasgupta (1996)
states that, “Gandhi was ahead of economists of his time” (1996:80)..

Gita Bodh, had an important influence in Gandhi’s life. This book may not be of direct significance to an
economist, but the knowledge of Bhagvad Gita, the holy book of Hindus, forms the genesis of the
Gandhi’s economic concepts such as Trusteeship that is based on truth, selflessness and anasakti (non-
attachment), and will be discussed later on. It was Gandhi’s routine to read and discuss Bhagvad Gita post
during his morning prayers at Satyagraha Ashram, Ahmedabad (Gandhi, 1998). During a talk with Manu
Gandhi, in 1947, Gandhi states, “Lord Krishna preaches the same doctrine (socialism) in the Gita. One
need have in one’s possession only what one requires. It means that all men are created by God and
therefore entitled to an equal share of food, clothing and housing ... Wealthy people should act as trustees
of their wealth.” (CWMG 87:284). The wisdom from this book has now been increasingly adopted in
motivation, stress management, leadership, business management, meditation and even scientific sessions
and studies (Boora and Singh, 2019; Muralikrishna, 2019).

Handicrafts and skill-based education was an essential component in Gandhi's education model, Nayi

Talim. The New Education Policy (NEP) 2020 lays emphasis on promoting Indian crafts and skills. The

idea behind encouraging these skills was to generate a stream of supplementary income (as a backup

occupation) given that agriculture was not capable to provide employment to all for 12 months of the

year. Presently, in the rural areas, particularly post COVID 19, non-farm incomes and associated

employment has been increasing. As per a NABARD survey “only 23% of rural income is from

agriculture (cultivation and livestock) ... Around 44% of income is from wage labour, 24% from

government/private service and 8% from other enterprises” (Mahendra Dev and Sengupta, 2020:18).

Today, the handicraft industry contributes to the economy by generating employment especially to

females and earns substantial foreign exchange. During 2021-22, the exports of handicrafts was to the

tune of US$4.5 billion*. It would be useful exercise to conduct regional studies and inspect the role of

hand-based production on employment, diversification of income, export earnings, poverty reduction

and social welfare in particular region.

4 https://www.indiantradeportal.in/vs.jsp?lang=0&id=0,31,24100,24111
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On Industrialization and modernization, Gandhi’s views (in Hind Swaraj) have attracted more attention
than any other. Dasgupta (1996) calls the backlash against Gandhi’s view of Industrialization as “rhetoric
and exaggerated”. He also argues that Gandhi’s opposition to machinery was not absolute. There were
exceptions that gained Gandhi’s fondness such as the Singer sewing machine. Gandhi believed that
humans should not depend too much on machines as to become slave to them.

Similar issues has once again come to prominence as newest models of Artificial Intelligence are

released proving its unrestricted spread. The cause of alarm has been the dangers associated with Al

such as massive loss of jobs, malicious spread of information, security risks, ethical issues related to

machine enslavement and even catastrophic consequences such as robot uprising (Dihal, 2020).

Artificial intelligence is likely to also affect consumption, production, investment and many other

aspects of economy. Accordingly, it would be critical to research on how it affects these key economic

variables. It would also be of interest to investigate on successful regulatory and oversight strategies

undertaken by governments of developed nations. All these are leading and urgent areas of research.

The loss of employment and concentration of power were the key reasons why Gandhi was against
industrialization. Accordingly, Gandhi lay emphasis on village industries while other economists such as
Ranade and politicians like Nehru promoted industrialization as the latter believed that village economy
paves way to stagnation. However, a balance of two is important as both contribute significantly towards
GDP.

J.C. Kumarappa, the Gandhian who is believed to have coined the term ‘Gandhian Economics’, certainly
deserves a place in the A-Z of Gandhian thoughts. In fact, he is the only economist to have figured in the
A-Z list of economic ideas. Kumarappa, a celebrated Gandhian who worked on transforming Gandhi’s
words into action focuses on economics of love and compassion, in his concept of ‘Mother Economy’.
Clearly, the pith of Kumarappa’s economic exposition is conduct of economic activities with purely
humanitarian motives rather than materialistic one.

In his analysis, he categorizes activities into 5 types> Parasitic, Predatory, Enterprising, Gregarious and
Mother economy. The last stands highest on the moral scale, “mother’s work is based on the self-
sufficient economy” (Kumarappa, 1951: 22). Love, compassion sacrifice and equality are also the
motivations behind Gandhi’s promotion of khadi, which cannot be missed in discussion on Gandhi.

Khadi can almost we used to symbolize Gandhi. In a speech at public meeting in 1927 Gandhi addressed
to spinners at a khadi centre with some spinners who were septagenarian or older, “And I know nothing
so powerful as Khadi in order to simplify our lives. In every rich home where khadi has penetrated, it has
revolutionized their lives .... Hence, I have called Khadi a bridge between the rich and the poor.”
(CWMG 35:79-80). Today, the government is promoting the sector by making several efforts to attract
capital and entrepreneurship and to strengthen infrastructure, marketing and business in this segment
using schemes such as credit linked subsidy scheme and interest subsidy. The efforts are in the right
direction. More studies in the area are required to find ways to make the production cost effective and at
the same time to improve product quality and global demand.

Labour’s dignity and issue of self-respect assumes great significance for Gandhi, especially those in the
bottom rung such as one’s undertaking menial jobs such as manual scavenging. Gandhi vehemently
expressed his thoughts on the hierarchical division of the Hindu society into 4 Varnas: Brahmanas,
Kshatriyas, Vaisyas and Sudras, “According to Gandhi, the Varna system was established on differential
abilities of individuals and not on superiority or inferiority of anyone. It was just a system of division of
labour. However, in the course of development, it degenerated into the exploitative caste system.”
(Pradhan, 2011).

5 Parasitic, in which consumption takes place without production e.g. as done by thieves and robbers; Predatory in which a wrong act is
performed, e.g. pick pockets trying to steal without letting the loser or others know (is conscious of his wrong doing); Enterprising, in which
both production and consumption takes place, for e.g. cultivators and agriculturalists; Gregarious, in which production can exceeds
consumption, for instance, Hindu Joint Family System (sense of oneness and working for family) and last which is regarded foremost, a
service given by a Mother, a service without any expectation of reward (Kumarappa, 1951).
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Besides limited income and opportunities, the lower castes such as the sudras and the untouchables faced
social ostracism and were denied access to schools, temples, public wells, and multiple other common
areas (Dasgupta, 1996). The concept of bread labour (discussed earlier) which calls for all to perform
manual labour acts as a checking mechanism to such division. Similar thought is echoed in the following
words, “The division of labour, which is one of the prime concerns of modern political economy, was
regarded by Tolstoy as a clever and wicked device to prevent the working of divine law that everyone
must produce his own food. Bread labour is the sole antidote to rampant exploitation.” (Narain, 1991:8)

Gandhi made best efforts to improve the lot of untouchables who were at the bottom rung of the society®.
The motive for abolition of untouchability was to not just discourage a wrong practice but also to improve
the productive potential of economy by freeing the labour to move across different occupations.
Consequently, not only the supply of physical labour could increase but so would the quality of services,
inventions and innovations. After independence, practise of untouchability stands barred, however, they
are few sporadic episodes of discrimination and violence taking place against the lower castes. For
instance, Dreze (2017) in his surveys point to the existence of such instances of social inequality,
particularly in cooking of mid-day school meals (which was ironically expected to reduce caste prejudice)
in number of states. In addition to caste-based discrimination, industrial labour conflicts and labour’s
relation with capitalists were other issues that concerned Gandhi. Currently issues such as labour laws,
regulations, migration, wage disparities are all widely researched in labour economics.

Morality and ethics form the essence of Gandhian ideology. Corrupt, unjust and immoral activitiy made
his blood boil. He acquired morality from his deep spiritual family beliefs, particularly from his devoted
mother, reading of sacred scriptures such as Bhagavad Gita, involvement in Vegetarianism movement in
London and from his Jain friends.

Today, the fading of moral values is commonly lamented. Corruption is rampant to the extent that people
have started accepting it as a way of life. Capitalism as a system has failed to stand to expected moral
standards, “capitalism’s moral decline may have to do with its economic decline, the struggle for the last
remaining profit opportunities becoming uglier by the day ... Nobody believes any more in the moral
revival of capitalism.” (Streeck, 2017:71). The rising instances of frauds, scams and moral hazard
behavior point to these falling values. As a result, research on the declining moral standards in public
sector, private corporate sector, banks and unregulated shadow banks has become extremely relevant
particularly in the wake of recurrent financial crisis.

Non-violence forms the core of Gandhian ideology. Allen (2019:6) extols Gandhi’s idea of non-violence
in the following words, “he broadens and deepens our understanding of violence and nonviolence.”.
Violence, in simplest terms, refers to physical harm, injury, murder or verbal abuse. There is evidence
that post COVID-19 there is a rise in violence, particularly domestic (Chalakkal, 2020). Accordingly, the
concept has found relevance in dispute settlement, conflict resolution and peace restoration. But, more
recently, the concept of non-violence has been extended to a much wider terrain to incorporate social
exploitation, economic exploitation such as poverty and inequality and environment damage. Nixon (2011)
refers to the last type of violence as slow violence in his book Slow violence and Environmentalism of the
Poor.

Ordinary, simple, minimalist, peaceful and austere way of life was Gandhi’s mode of living. In his words,
“Possession of riches should never be so loudly shown in our lives. Possession of riches is a trust to be
discharged in the name of God and for the sake of all poor people.” (CWMG Vol. 35:79). This path is
completely different from the way the modern world prefers to live, soaked in riches and ostentation. The
material desires (income, profits, growth or expansion) stem from non-material desires (avarice, greed,
envy, opulent life style). Both are not sustainable forever and “carry within themselves the seeds of their
destruction”. (Schumacher, 1973:18). “Ruskin’s book Unto this last and also his book the Kingdom of
God is within you as well as Raychand Bhai, a Jain monk all influenced Gandhi's life deeply, freeing self

 Dasgupta (1996) likens these efforts to Rawlsian maximin criterion of inequality, in which maximum emphasis is placed on those with
minimum resources.
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from materialism” (Pradhan, 2011). Gandhi believed that consumption of luxuries must come only after

the basic needs of poor are met. The fast pace of life in urban areas has been the cause of rising anxiety

and neurological disorders and is expected to have boosted demand for Wellness tourism and Ayurveda,
meditation and rejuvenation centres, more so in the post COVID period (Choudhary and Qadir, 2022).

Poverty, according to Gandhi must be embraced. “For that I have to reduce myself to the level of the
poorest of the poor. That is what I have been trying to do for the last fifty years or more, and so I claim to
be a foremost communist although I make use of cars and other facilitates offered to me by the rich. They
have no hold on me and I can shed them at a moment’s notice, if the interests of the masses demand it.”
(CWMG 83:28, 1946). Gandhi’s desire was to work for the poorest, the Daridranarayan who lived in
despair, despondency and dismally. If Gandhi is a book then poverty is the cover page. The issue of
poverty and inequality is one of the most researched areas in developing economies. But, unfortunately
Gandhi’s concept of voluntary poverty remains missing from this wide and increasing literature on
poverty.

‘Quality of Life’ is an important concept that can be used to assess living standards. In fact, out of all
economic and non-economic issues relevant to humans, ‘quality of life’ is of utmost importance, and
more of a concern for developing economies as they still struggle to provide even the basic amenities to
many of its citizens. The term ‘quality of life’ may include different aspects such as the maximization of
utility, availability of public goods, health and education facilities, access to electricity, internet and other
amenities’. Certain non-economic factors such as relationships, compassion, empathy, dignity of labour,
job satisfaction also affect the quality of life. Yet, many of these remain non-measurable and hence are
not included in most economic measures.

Currently, different indicators are in used for measurement of quality of life. Some of the commonly
commonly computed measures such as Gross Domestic Product (GDP), per capita GDP, Gross Happiness
Index also serve as important indicators. UNDP’s Human Development Index (HDI) is another important
index. In addition, a number of other education (include enrolment rates, student-teacher ratio,
government expenditure on education) and health parameters (life expectancy, immunization, mortality
and fertility levels, etc.) are frequently assessed. Apart from the actual content that should determine the
‘quality of life’, there is far greater disagreement (due to different schools of thoughts®) on who should
work towards ensuring the quality of life, state or the private forces? Due to non-excludability and non-
rival nature of the public goods, the efficient allocation is ensured if these are provided by the state. In
end, quality of life is, thus, a concept that gravitates towards the Gandhian philosophy. Even with
simplicity and austerity, Gandhi believed in ensuring a good quality of life for all.

Rural economy is another important constituent of Gandhian economics. The model villages populated
with educated and informed people living in well ventilated homes, sanitized, clean and encouraging
environment, and an inclusive and decentralized development framework was centric to Gandhi’s
recommendations. All these are positive externalities and therefore need to be encouraged. Regarding the
(A.L.S.A.) workers duty Gandhi writes, “He should have a thorough knowledge of village sanitation and
efficient compost-making” (CWMG 78:163). This is another promising area in which substantial research
is undertaken. The need to provide secure livelihood through development of agriculture and adoption of
suitable technology has also been already emphasized above.

Swadeshi, is a form of protectionism policy adopted by nations in which local products are preferred and
promoted. This was an important principle underlying the freedom movement in India. Today, the
principle lies at the core of ‘Make in India’ program. Across the world, COVID-19 made Swadeshi
relevant as nations were involved in promoting the locally made vaccine promotion. In terms of outcome,
protection through Swadeshi is akin to protection through barriers such as tariffs and non-tariffs. However,
there are essential differences between the two: Protection through former is voluntary, and benefits

7 For instance, Amartya Sen introduced the capability approach to measure development of a nation.

8 The classical and the new liberalist school of thought believes that the state should play an active role while Keynesians believe otherwise.
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mostly the skilled craftsmen, while protection through latter is not voluntary, involves time lag as it is a
policy decision and runs against the global rules of free trade.

Trusteeship, referred to as “the perfect midway between capitalism and Marxism” (Narain, 1991) is a
simple but poignant paradigm for development based on the principles of non-possessiveness, altrusim,
morality, honesty, non-violence, complete faith and trust of the weaker party (worker, tenant or one who
is less privileged) on the stronger (capitalist, landlord or one who is more privileged) in order to promote
harmonious, fruitful and socially beneficial outcome. Gandhi utilized the concept in the above-mentioned
context, although over time there have emerged wider connotations and it may be extended to the
relationship between leader and citizens, teacher and students, doctor and patient, humans and ecology etc.
It is essentially voluntary and mutually advantageous with the end of achieving greater equality and lower
poverty.

The economic benefits emanate from preservation of the productive potential (entrepreneurship ability) as
well as lower episodes of destruction to material and machinery by a more satisfied workforce. But is the
concept all illusory and chimerical? Yes, it can be said so as the concept failed to see the light of the day.
But it has been a success in indirect ways such as leading to more responsible corporate social structure.
Gandhi was aware about the skepticism associated with concept, “You may say that trusteeship is a legal
fiction. But if people meditate over it constantly and try to act up to it, then life on Earth would be
governed far more by love than it is at present.”(CWMG 59:318) and was confident that “... the co-
ordination of capital and labour is perfectly possible.” (CWMG 48:241-8).

With regard to the principle of Trusteeship, Gandhi was consistent in his views over the years. He firmly
believed that everything that an individual has belonged to God. And therefore, there was little need for
saving and financial planning for there was little need to accumulate, “God who was all-powerful had no
need to store. He created from day to day. Hence men also should in theory live from day to day and not
stock things. If this truth was imbibed by the people generally, it would become legalized and trusteeship
would become a legalized institution.” (CWMG 86:420).

Utilitarianism principle given by Bentham means “the greatest good of the greatest number”. But, did
Gandhi believe in this principle that ignores the issue of welfare distribution and considers welfare of the
majority to be of greater importance? It is commonly known that Gandhi had been working all his life for
upliftment of minorities. The answer to the above questions is contained in the following statement issued
by Gandhi himself, “I do not believe in the doctrine of the greatest good of the greatest number. It means
in its nakedness that in order to achieve the supposed good of 51 per cent the interest of 49 per cent may
be, or rather, should be sacrificed. It is a heartless doctrine and has done harm to humanity. The only real,
dignified, human doctrine is the greatest good of all, and this can only be achieved by uttermost self-
sacrifice.” (CWMG 50:14). According to Dasgupta® (1996), Gandhi believed that “one should be
concerned with the good of all rather than just with those of a majority” and “one should not be
exclusively concerned with material prosperity but also with the moral aspects of actions” (Dasgupta,
1996:9).

Village centered self-sufficient economy lies at the core of Gandhian Economics. The issue of sanitation,
hygiene, improvement of living conditions of poor, vulnerable and deprived villagers, the problem of
waste and freeing the villagers from the grip of private exploitative moneylenders or even cooperatives'’
are the issues mentioned in Gandhi’s vision of village development. Gandhi’s famous quote sums up the
importance he places on villages as units of civilization, “the salvation of India is impossible without the
salvation of villages” (CWMG 72:380). The development of villages enables balanced regional
development.

Women, have been predominantly receiving unfair treatment in our patriarchal, male dominated society.
A number of studies have emphasized on the elevated participation of women in Gandhi’s movements

°Dasgupta does not regard Gandhi as utilitarianism but considers him a deontologist with a “Kantian flavour”.
10 “the money lender who is inevitable today will gradually eliminate himself. Nor are the co-operative banks needed, because when 1 taught
Harijan the arts I want to teach them they will not need much ready money.” (CWMG 64:72).
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and struggles and consequent impact it had on the acceptability of society to this new role of women

(Pradhan, 2011). Gandhi repeatedly expressed concern and worked for the cause of education,

employment and status of women as expressed at various times, “... Today, the sole occupation of

woman amongst us was supposed to be to bear children, cook for her husband and otherwise drudge for

the household. This was a shame. Not only was woman condemned to domestic slavery, but when she

went out as a labourer to earn wages, though she worked harder than the man, she was paid less ...”

(CWMG 79:125). Currently, all these issues are widely investigated in feminism and gender-based
research circles.

X, Find X? The mathematical problem of finding X continues to haunt and is left for the readers to find
an interesting aspect of Gandhian Economics.

Yajna, the true form of sacrifice was Gandhi’s ultimate goal in life. And this sacrifice, is purely a variable
that changes from Gandhian times to present times. It would have been burning of wood and clearing
forests to make habitable areas in primitive times, spinning and Charkha during the time of independence
and preservation of forests, generation of solar energy, promotion of micro finance or philanthropic
activities today. And because Gandhi embraced sacrifice in true spirit, the rural people regarded Gandhi
as Mahatma, a saint “In their real imagination the real Gandhi and his programme of non-violent non-
cooperation were often lost. The imagined Gandhi was endowed with extraordinary occult power:
peasants believed him to be a saint who could heal diseases ...”. (Bandyopadhyay, 2009:309).

Zamindari system followed under the British rule has been observed to be a system of exploitation under
which it was in zamindars self-interest to keep the farmers in the state of abject poverty. A number of
studies have modelled arrested development in such a system. For instance, Bhaduri’s phenomenal work
(1973) demonstrates simultaneous operation of the two modes of exploitation (traditional property right
on land as well as usury) that work as barriers in the introduction of improved technology into agriculture.
Based on the villages of West Bengal, predominated by share tenancy, perpetual indebtedness of the
farmer, landowner as the sole lender of consumption loans and farmer’s lack of access to modern capital
market, Bhaduri demonstrates that the landlord had political and economic motives to keep tenant in the
state of perpetual debt. The landlords had enjoyed special benefits, privilege and power as revenue
collectors but failed to add any value to the production system (Dasgupta, 1996).

In contrast to this, Gandhi desired a harmonious and congenial relation between zamindars and landless
labourers. In 1934 Gandhi answered to zamindars, “... I would tell you that the ownership of your land
belongs as much to the roots as to you and you may not squander your gains in the luxurious or
extravagant living, but must use them for the well-being of the roots. Once you make your ryots
experience a sense of kinship with you and a sense of security that your interests as members of the
family will never suffer at your hands, you may be sure that there cannot be a class war between you and
them.” (CWMG 58:247)

Thus, Gandhi applied his Trusteeship theory to zamindari system, wherein he did not want to eliminate
the zamindar but just wanted him to contribute his profits for the improvement of villages. Herein his
ideas were different with Jawaharlal Nehru, who wanted to abolish the zamindari System altogether. “I
expect to convert the zamindars and other capitalists by the non-violent method, and therefore there is
nothing like the inevitability of class conflict ... The moment the cultivators of the soil realise their power,
the zamindari evil will be sterilised ... In reality, the toiler is the owner of what he produces. If the toilers
intelligently combine, they will become an irresistible power.” (CWMG 64:73).

Epilogue

Gandhian thoughts have once again resurfaced and are gaining prominence in the wake of chaos and
confusion caused by the global and geopolitical events such as the global financial crisis, COVID-19
pandemic, the Russian invasion of Ukraine and the ongoing war and the continued threat of climate
change. The younger mind need awareness of the Gandhian thoughts which were so relevant in his times
but have gained greater urgency now with all the dangers looming large on modern civilization.

A number of pertinent issues were raised such as unemployment, corruption, environment damage,
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adoption of suitable technology, challenges faced by small scale units and falling ethics. The aspects
chosen here are highly relevant and recognized in the literature and the knowledge of these is expected to
motivate further research on these lines among scholars and researchers. Existing literature is cited and
number of research questions are raised that can serve as a valuable starting point for further research.
The study made an attempt to explore the essence of Gandhian ideology from a socio-economic
perspective. It can serve as a useful reference and a quick guide for students of history, economics,
political science and many other branches such as environment studies.

The study has limitations. The issues raised here are of high relevance and are widely discussed. But, not
sufficient time is devoted to each. At times it might seem that the author jumps from one issue to another
without establishing a connect. Unfortunately, this is what one can expect from a study that attempts to
paint a wide canvas. Through the canvas of A to Z approach the study is able to instigate the Gandhian
economic ideas to the reader, link these with the present conditions to suggest avenues for future research
and establish that Gandhian ideas have stood the test of time.
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ASTUDYONCONSUMERBEHAVIORINTERMSOFPURCHASING IS
INFLUENCED BY PERCEPTION

*Ms.Hemlata Chatlani

ABSTRACT:

Consumer behavior is a critical factor in the success of a business. Companies must beaware
of what consumers desire, when they desire it, and where they are likely to find it. Consumer behavior can
be used to forecast market trends, enabling businesses to make informed decisions about the
operations of their businesses. Companies that a recognizant of consumer needs can offer more
relevant products and services to their customers. That means more sales and loyalty from your loyal
customers.

Basically,consumer behavior is affected by a bunch of different things. These thing scan be long-term or
short-term, but all of them have an impact on consumer decisions,either individually or in
combination with others. Basically, a consumer's choice can be influenced by one thing, all of them,
orin combination with two or more. Here are some examples of different types of influence in the
hospitality industry.

Keywords: Influence, Perception,Decision, commodities, behavior

INTRODUCTION

Consumer behavior is the field of research that focuses on the behavior, motivations and
psychologyofindividualsandorganizationswhenmakingpurchasesandsupportingbrands.The buying journey
is made up of a multitude of consumer behaviors, each of which can be leveraged to influence the final
decision-making of the consumer in the best interest of both them and the provider of the service.
Consumer behavior lies at the core of the consumer's decision-making, and thus needs to be clearly
identified, delineated and acted upon throughout all service interactions.

It is insufficient to merely produce a good or service and hope consumers will
purchase it.You must comprehend your customers needs and behaviors if you are an entrepreneur.
Additionally, you need to know when, how, and how much they'll pay for the goods you're selling.

A company that understands the needs of its customers will be better able to provide more relevant
products and services to their customers. This can result in higher sales and increased brand loyalty
among loyal customers.

If you want to run a successful business, you need to get to know your customers. You need to figure
out what they're looking for, when they're looking for it, and where to find it. Knowing how
consumers act can help you figure out what's going on in the market.That way, you can make better
decisions about how you want to run your business.
If you know what your customers want, you'll be able to give them more of what they want.

LITERATUREREVIEW

I. A psychological process combining vision and information processing results in consumer
purchasing decisions after reading online reviews. but has provided less insight into the
fundamental mechanisms influencing consumers' purchasing decisions.(Sen and Lerman, 2007,
Zhang et al., 2010; Racherla and Friske,2013).

II. Humans recognize and interpret stimuli through perception (SITTER, 2008).

III. Akeyfactorindeterminingconsumerproductchoiceistheirperceptionofquality.(Zenithal, 1988)

IV. To put it another way, perception is the initial picture that people form of the world,and they
choose and interpretin formation based on that picture.(MUNNUKKA, 2008).

V. Aaker (2000) examines the impact of brand awareness on consumer perception,particularly
when a consumer's buying habits are not well-known. Media and advertising are powerful tools
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for raising awareness of brands because they give the impression of familiarity, especially in
low involvement products like soap and other everyday items.

VI. Nandagopal and Chinnaiyan (2003) concluding that the method of product purchaseal so
influences buying behavior and,consequently,perception of consumption

VII. Vanniarajan and Kubendran (2005)explain how a change in eating habits can affect how
consumers perceive and use a product. The percentage of
incomespentonconsumptionrisesasconsumerincomeandurbanizationrise. Compared to rural
consumers, urban consumers tend to favor branded productsmore.

VIII. When a brand has varying prices and perceived quality levels, the consumer must decide
which option to choose based on the characteristics of the product(Nor Khasimah Alimana and
Md Nor Othman, 2007)

IX. Sinha and Banerjee (2004) claimed that store images and customer services influence consumers'
store choices, where a sparking and location a men itieshave a negative effect. Additionally,
consumers were discovered to be quality-and price-conscious.

RESEARCHMETHODOLOGY

Previous studies discussed consumer perception and buying behavior of consumers.Consumer

perception is  basically an angle of looking differently at different things.

Themainaimofthestudyistodetermineconsumerbehaviortowardnewproducts,especially food items.

The study is based on primary and secondary data. The data for this study will be collected from

various resources.

Methodology consists of research design, tools,instruments data specification, sampling frame and

method of data In order to analyze the consumer
perception andhowitaffectsthebuyingdecisionsconveniencesamplingtechniqueisbeingconsidered.

It is a non probability method.. As the research is qualitative that’s why convenience sampling is

through one to one interviews.

DATA ANALYSIS

The key factors to affect consumer decision making

The hospitality industry is subject to a variety of key influences on consumer
behavior,which can range from personal to psychological to social and situational. These influences can
be either long-term or short-term, and can influence consumer decision-
makingeitherindividuallyorincombinationwithoneormoreotherfactors. This means that a consumer's
decision can be influenced by a single element, all of them, or in combination with two or more. The
following are examples of each type of influence.

PERSONAL INFLUENCES ONCONSUMERBEHAVIOR
Consumer behavior can be influenced by a variety of personal factors,including demographics, personal
characteristics, and other factors that shape people's reactions to goods and services.

PSYCHOLOGICALINFLUENCESONCONSUMERBEHAVIOR
Psychological factors encompass a consumer's understanding of their
requirements, their attitude towards the provider,and their opinion of the provider's services or products.

SOCIALINFLUENCESONCONSUMERBEHAVIOR

This encompasses social influences. This can be a current social situation or a desired social
situation that the consumer desires. Examples of social influences include family,friends, co-
workers, and, thanks to social media, complete strangers online.

A good example of this is when a Facebook friend shares a photo of their food and comments on how
good it is.This gives the consumer both a visual and a recommendation,which will affect where they eat
next time they go out to eat.
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SITUATIONALINFLUENCESONCONSUMERBEHAVIOR

Situational influences tend to be short-term in nature, but can also be long-term. For example, a
consumer's location can be a situational influence. If they reside in a tourist destination, they are more
likely to invite their friends and family to frequent the area. In the short-term, a consumer may be
looking to escape the cold weather in their home area and travel to an exotic, beach destination. Other
situational influences may include holidays, time of year and the consumer' s mood.

FINDINGS

If consumers make purchasing decisions based on certain criteria, understanding those criteria will
give you an advantage over the competition as it will enable to target your target audience more
effectively.This information can be used by successful marketers to inform their marketing approach
and enhance the way in which they sell their goods and services to the target market.Consumer decision-
making is also commonly referred to as the buyer’s journey. The stages of consumer decision- making
are the same regardless of the product or service being purchased.

Regardless, all the things consumers make depend upon the few things that consumers would seek for
Awareness, Consideration on which depends on their Decision. And also pattern of Consumer
behavior trends.

CONCLUSION
Ifmarketerscanfigureoutwhatfactorsaffecttheirpotentialcustomers'buyingdecisions, they'll  be
able to tailor their marketing campaigns to fit their needs. That way,they won't waste money
on ads that don't reach potential customers, and they'll know when to switch up their tactics to
reach different audiences at different times.

Once you've got a better understanding of how your customers make their buying decisions, the next
step for marketers is to use that information to design their customer journey - how they interact at
each touch point.
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MARKETING IN THE METAVERSE: NAVIGATING NEW
FRONTIERS OF CUSTOMER ENGAGEMENT

*i\’ls.Anita Jain
Mr. Jai Tater

ABSTRACT:

The metaverse, a virtual, linked world where physical and digital realities collide, is quickly
becoming the next frontier for companies looking for cutting-edge methods to interact with customers.
This study examines the idea of the metaverse and its possible effects on marketing tactics. It explores
the difficulties and possibilities brought on by the metaverse, emphasising the significance of
adjusting to this new paradigm. The essay also covers useful tactics and marketing plans for the
metaverse, with consumer involvement as the main focus. We hope to offer companies with useful
insights to successfully traverse the metaverse and communicate with their consumers in this new
digital environment by looking at real-world instances and referencing current research.

Keywords: Neurophysiological techniques, electroencephalography (EEG), kinconductance and
many more

INTRODUCTION

The phrase "metaverse," which was first used in science fiction writing, is no longer only a fantasy
idea. It is transforming how we connect with technology, the media, and one another as it becomes a
more palpable reality. The metaverse is developing into a multidimensional digital realm spanning
virtual and augmented reality as a result of technological advancements, posing both new
opportunities and difficulties for companies wishing to interact with their consumers. This study
intends to investigate how the metaverse notion is evolving and how it affects marketing, with an
emphasis on consumer engagement tactics.

THE METAVERSE: A NEW FRONTIER

Definition and Development The term "metaverse" describes a communal virtual shared environment
where users may communicate, socialise, and engage in a variety of activities. It combines digital and
physical worlds. This industry is based on cutting-edge technology like blockchain, artificial
intelligence, and virtual and augmented reality. The metaverse is growing and gaining shape as a
networked digital cosmos as technology advances.

Implications for Marketing The metaverse poses several implications for marketing:

a. Hyper-Personalization: In the metaverse, businesses can collect vast amounts of user data,

allowing for highly personalized marketing experiences.

b. New Marketing Channels: The metaverse introduces new marketing platforms, from virtual
billboards to immersive product showrooms.

c. Virtual Communities: Brands can build their own communities within the metaverse, fostering
customer engagement and loyalty.

CHALLENGES AND OPPORTUNITIES

Privacy Concerns Large-scale user data collecting in the metaverse presents serious privacy issues,
calling for open data processing and adherence to developing laws.

Accessibility and Inclusivity There will be certain clients who will not have access to the metaverse,
which raises questions about who would be left out. Businesses must deal with this problem while
fostering inclusion.

Competition and Saturation As the metaverse gains popularity, businesses will face increased
competition. Finding unique ways to engage customers will be vital.
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MARKETING STRATEGIES FOR THE METAVERSE

Immersive Content Creation Creating immersive content, such as 3D advertisements and virtual
showrooms, allows businesses to showcase products and services in engaging ways.

Virtual Events Hosting virtual events within the metaverse provides opportunities for customer
interaction and product launches.

Personalized Avatars Brands can allow customers to create personalized avatars, fostering a sense of
identity and community.

Gamification Gamifying marketing campaigns within the metaverse can enhance engagement and
customer loyalty.

CASE STUDIES

Meta (formerly Facebook) The expansion of Meta into the metaverse demonstrates the opportunities
for commerce. Horizon Workrooms, their virtual reality platform, serves as an example of how the
metaverse may be utilised for distant collaboration and client interaction.

Nike Nike's presence in the metaverse includes virtual sneaker releases and branded spaces,
engaging customers in a unique and immersive way.

METHODOLOGY

The metaverse's developing and dynamic sector of marketing offers a variety of opportunities and
difficulties. A disciplined process is necessary to successfully navigate these new consumer
engagement frontiers. This technique provides a step-by-step process for creating an effective
metaverse marketing plan.

Research and Analysis: a. Define Objectives: To start, decide on some specific, quantifiable
marketing goals that will help you achieve your company's objectives, such as raising brand
awareness, boosting sales, or improving customer engagement. b. Metaverse Assessment: Identify
pertinent platforms, virtual environments, and target markets by analysing the metaverse landscape.
Think of websites like Decentraland, Roblox, etc. c. Competitor Analysis: Examine rivals' metaverse
marketing initiatives to find possibilities, gaps, and best practises. d. Audience Profiling: Taking into
account the tastes, behaviours, and demographics of metaverse users, develop thorough buyer
personas. a. Technological Assessment: Recognise the technical prerequisites and tools required to
successfully implement your metaverse marketing strategy.

Content Creation and Design: a. Develop material, experiences, and assets that are specifically suited
for the metaverse environment. This may include virtual showrooms, interactive games, immersive
events, and 3D models. b. Brand Integration: Ensure that the metaverse representation of your brand
is consistent with its identity and core principles. d. Storytelling: Create gripping narratives that
engage with users of the metaverse on an emotional level.

Platform Selection and Presence: a. Platform selection should be wise, taking into account your
target market and marketing goals. b. Virtual Real Estate: To build your brand's visibility within
metaverse platforms, secure virtual lands or places. c. Personalization: Make your virtual places your
own to provide users a distinctive and engaging experience.

Engagement Strategies: a. Social Interactions: Promote participation through dialogue, community
development, and social interactions inside the metaverse. b. Use gamification strategies to increase
user interest and encourage involvement. c. Live Events: To engage with the metaverse community,
host online conferences, webinars, and product launches. Encourage the creation of user-generated
content so that users may add to the metaverse experience.

Analytics and Measurement: To measure user behaviour, engagement metrics, and conversion rates
within the metaverse, implement powerful analytics tools. b. Performance Evaluation: Consistently
compare the accomplishment of your metaverse marketing initiatives to predetermined goals. c.
Iteration and Optimisation: Adapt your plan continuously to changes in user behaviour and platform
dynamics by using data insights.

Compliance and Ethical Considerations: a. Compliance with Metaverse Rules: Make sure your
marketing initiatives comply with the standards set by the metaverse platforms. b. Data Privacy:
Comply with applicable laws and respect user data privacy.
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Scaling and Expansion: Develop a plan for growing your presence and engagement methods based
on the results of your early metaverse initiatives. b. Discover New Possibilities: For future
expansion, keep abreast of new metaverse platforms, technologies, and trends.

Education and Training: a. Continuous Learning: Invest in the education and training of your
marketing team to stay current with metaverse developments and innovations.

CONCLUSION

The metaverse is an intriguing new frontier for client engagement, but success demands a technique
that is well-organized. Your organisation may succeed in this dynamic market by carrying out in-
depth research, producing immersive content, building a strong presence, interacting successfully,
assessing performance, upholding ethical standards, and making scaling plans.

A new area for consumer participation and marketing tactics is the metaverse. Although technology
has enormous economic prospects, it also has drawbacks, notably in terms of privacy and
accessibility. Effective metaverse navigation involves novel marketing strategies, including the
provision of immersive content, virtual events, customised avatars, and gamification. Businesses that
adapt to this new paradigm as the metaverse develops are likely to prosper and be successful in
forging closer relationships with their clients. Businesses may build immersive, individualised, and
inclusive experiences that revolutionise client connection in the digital age by embracing the
metaverse and remaining aware of its progress.
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SUSTAINABLE DEVELOPMENT AND ROLE OF URBAN CENTRES

*Mr.Parvez Ali
ABSTRACT:

Due to the detrimental effects of urban activity, cities have started to display rising indicators
of environmental issues recently. Natural resource degradation and deterioration, as well as pressure
from climate change on green spaces, have emerged as key issues for cities. To address these issues
Cities have started developing new strategies for enhancing the quality of the urban ecology as urban
planning policies have switched to a sustainable focus. In order to limit energy consumption, reduce
pollution, and protect natural areas and arable land, sustainable urban development and urban
centres would require policies that are significantly more ambitious than those currently in place,
according to the discourse on sustainable development based on the “Brundt land Commission's
report and the procedures in the UN Committee on Environment and Development”. There are two
workable strategies: better-utilizing development sites and reusing urban regions. The continued
increase of the building stock, however, will make it more difficult to keep urban growth in wealthy
countries within the parameters of what is ecologically sustainable and fair from a global perspective.
Providing a healthy and sustainable environment for both natural systems and communities is one of
an urban ecosystem's most crucial functions. As a result, ecological planning is a necessary
component in the creation of a sustainable built environment. Planning for sustainable urban
development must be founded on means-ends logic, but it must also consider long-term objectives and
make use of knowledge about the environmental effects of various solutions. Planning for
sustainability should help those population groups form alliances that can support the fundamental
equity and environmental goals of sustain able development, rather than looking for consensus among
all stakeholder groups. We have included the most important obstacles to sustainable development
and their impact on urban centers in this document. Our research comprises fact analysis and
forecasting work done on pertinent records and data relevant to our research purpose that have
helped us come to conclusions about sustainable development and the role of urban centres, as well
as potential opportunities and potential challenges.

Keywords: Sustainable Urban Development, Sustainability, Urban centres, India.
INTRODUCTION

Due to the fact that more than half of the world's population now resides in cities an d towns, the twenty-
first century has been dubbed the "urban century." However, the demographic change to a predominately
urban state is not anticipated to occur in Africa until 2030, while it is anticipated to occur in the South
before 2020 (WUP 2005). The trend, however, is obvious as "the urban" continuesto outgrow "the
rural." 95% of urban expansion will occur in cities in the developing countries during the next 20 years
(UNHabitat, 2006). Furthermore, megacities with populations over 10 million have grown in developing
nations as a result of the rapid rates of urbanization.

India, a vast, densely populated, and impoverished nation must develop in a way that is
environmentally sustainable; doing otherwise is not an option. India is dealing with environmental
deterioration brought on by poverty and population pressures on the one hand, and pollution from
increased activity brought on by economic expansion and the ensuing shift in consumer patterns on
the other. While the impoverished rely on the environment for their survival, economic progress
depends on harnessing natural resources to provide commodities and services. These commodities and
services production and consumption generate garbage, which is then discharged into the environment
and has an adverse effect on it. For both current and future generations, the environment is a source of
security. It is also economically advantageous for nations to prevent environmental deterioration
because the environment's health is intimately linked to human health. Therefore, the problem in
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ensuring that development is environmentally friendly is to restructure the economic system such that
it won't harm the environment as economic growth continues.

Sustainable development entails striking a balance between economic expansion, environmental
protection, and the needs of the present and the future. It speaks about equity in sectoral actions and
growth over time and space. The blending of economic, social, and environmental viewpoints on
development is necessary. Sustainable urban development refers to preserving social justice and the
environment while limiting the expenses of urbanisation to a minimum. Over the past few decades,
the built environment has undergone substantial progress. Increased industrialisation and urbanisation
have had a negative impact on the climate, biodiversity, and natural resources. The demand from
development on green space causes urban green patches to contract, disperse, and get contaminated.
Energy use, air pollution emissions, and traffic congestion that degrades the quality of life for the
populace are all adverse repercussions of the expansion of the transportation network. Given the root
causes of these environmental problems, the current urban development strategies need to be altered.
Cities need to be well-planned and managed in order to strike a balance between the needs of people
and the environment in order to experience sustainable growth. For the environment to be preserved
and improved for future generations, urban ecology must be sustainable.

Environmental Social

%

\ o

Sustainable
Development

e ~

Cultural Economic

Figl. Sustainable Development
CONCEPT OF SUSTAINABLE URBAN DEVELOPMENT

“In June 1972, the UN General Assembly held a conference on the human environment in
Stockholm”, which resulted in a set of guiding principles. It underlined that man has a fundamental
right to a healthy environment and that he has a duty to preserve it for both the benefit of the present
and the welfare of future generations. The earth's natural resources must be preserved for the sake of
both current and future generations, it further argued. In 1983, the World Commission on
Environment and Development was established in order to address the concerns of ongoing resource
depletion and unsustainable development. Sustainable development was defined as "development that
fulfils the requirements of the present without compromising the ability of future generations to satisfy
their own needs" by the “Brundtland Commission (1983)”, which is well-known. The UN Conference
on "Environment and Development" (commonly known as the "Earth Summit") was held in “Rio de
Janeiro in 1992”7, twenty years after the Stockholm Declaration, and an action plan known as "Agenda
21" was created.

Achieving a balance between urban development and environmental protection while keeping an eye
on equity in urban employment, housing, basic services, social infrastructure, and transportation is
what is meant particularly by sustainable urban development. Widespread concern about reducing the
environmental consequences of urbanization has grown in response to the significant increase in
urban population around the world. Environmental harm, non-renewable resource depletion, and
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rising urban pollution levels are all causes of concern. Cities have recently developed a reputation for
resource waste and urban environmental degradation, which is having a negative impact on both
current and future generations. In order to reduce the issue, we must reduce the use of non-renewable
resources and turn to ecologically friendly economic growth. However, it must be done in a manner
that is acceptable from a social, economic, and political standpoint.

Also, Sustainable Development could therefore be defined as a “Process of enhancement of quality of
life through production, provision and utilization of goods and services with peoples and choice and
participation ensuring their safety and security and conserving the environment sustaining the whole
development process”.

Ideas on sustainable development:

a. The natural world and human activity.

b. The sustainability of the human ecology in relation to needs. Health, financial security, and
happiness are the three foundational components of a high quality of life for people and children, as is
a clean environment.

The concept was developed through a series of meetings and reports in the 1970s and 1980s, such as
the Stockholm Conference on the "Human Environment" in 1972 and the World Conservation
Strategy prepared by the "International Union for Conservation of Nature" at the United Nations
Conference on Environment and Development in Rio de Janeiro, Brazil, in 1992. ( Earth Summit).

Human Rights

Figure 1: Sustainable Development Framework. Adapted from the UN Task
Team Report on the Post-2015 UN Development Agenda, 2012
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HOW CAN SUSTAINABLE DEVELOPMENT BE MAINTAINED?

The phrase "sustainable development" has been used to refer to a variety of ideas since its
introduction in the 1970s, along with phrases like "sustainable cities" and "sustainable urbanization."
Although the word "sustainable development" was initially used to emphasize directly addressing
human needs while taking intoaccount how development can affect the environment and the
environment, this is not always clear from how the term is used.

OVERVIEW OF CURRENT URBANIZATION TRENDS' REVELATIONS

1. According to the Indian census, India only makes up 2.4% of the world's surface area (135.79
million square kilometres), but it is home to 17.5% of all people.

2. There are now 733 towns and cities, up from 5161 in 2001. 50% of Indians would reside in more
than 10,000 metropolitan areas, including more than 100 million cities, by the year 2051.
Urbanization will result in a 75% increase in the urban sector's current 40% GDP share by 2030.

3. The populations of India and Maharashtra have grown by 2.83 times during the past 50 years (1961—
2011), while their respective urban populations have grown by 18.24% and 31.6% and 28.22%, and
45.23% over the same time periods.

4. The highly skewed distribution of the urban population—70% of it concentrated in class I cities
in India and 80% in Maharashtra according to the 2011 census—is yet another unfavourable
finding of the urbanization study.

5. If cities with a population of 1 million to 5 million or more are home to the urban population, the
percentage is 42%. Maharashtra accounts for 50% of this rate.

6. Due to the following urbanization revelations in the current economic climate of large urban
centres providing a variety of employment opportunities and means of subsistence, our nation is
predicted to experience sustained population growth and an accelerated process of urbanization
in the 21st century.

MULTI-MODAL URBAN REGION

In order to achieve the objectives of urban sustainability, transportation is crucial. Meeting both a
city's environmental sustainability goals and economic performance goals at once is one of the
problems of a sustainable urban form. To handle the many urban and economic activities, it can be
advantageous to create a multimodal urban region and provide transportation. To make this happen,
land use and transportation policy will need to take different activities' demand intoaccount. The goal
is to build a city that meets environmental sustainability goals while still performing well
economically.

The goal is to develop a transportation system that is environmentally friendly and to develop
destinations for activities that can be reached in a reasonable amount of time. Locations for activities
that can be reached 1) without moving, such as by strolling or cycling, 2) by public transportation, and
3) by vehicles that use less fuel should be established. This has implications for land use and
transportation in four ways: 1) developing multifunctional homes and workplaces that do not require
travel; 2) developing multifunctional neighbourhoods that can be accessed by walking and cycling; 3)
developing nodes with functional concentrations that can be reached by public transportation; and 4)
developing multifunctional urban regions that can be reached by energy-efficient cars.

The 2006 National Transport Policy of India supported public transportation and suggested promoting
road travel since it is environmentally friendly, economical to operate, and satisfies social needs. It
was emphasised that in order to lessen unfavourable externalities like air pollution and traffic, public
transportation must be encouraged. It also suggested encouraging non-motorized transportation. The
national programme pushed for the creation of new satellite towns along important transportation
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routes and advocated "Transit Oriented Development" with high-density zones. Additionally, it
prevents sprawl by charging taxes and fees. Similar to the most of developing nations, a sizable
portion of the population in India is forced to use bicycles and walk since they cannot afford to use
motorised transportation. In India, the number of pedestrians and cyclists is inversely related to city
size. However, it differs amongst the big cities.

For instance, walking and cycling are more prevalent in Delhi than they are in Mumbai and Kolkata
(Pucher et al, 2005). Perhaps the difference is due to the superior public transportation in Mumbai and
Kolkata. The use of private vehicles is a result of Delhi's poor public transportation system. It should
be noted that Delhi Transport Corporation (DTC), which recently began offering air-conditioned bus
service on some routes, is profitable. Additional choices on other routes might cut down on the use of
private vehicles. It is important to remember that low-density sprawling growth makes it impossible
for the publictransportation system to survive. This supports the idea of multimodal development in high-
density polycentric areas. It would take care of equity as well.

SUSTAINABLE URBAN BASIC SERVICES MANAGEMENT

= Management of Water supply: Water from Sewage Treatment Plants (STP) in factories is used
for gardening and landscaping in India. However, in developing nations, the key problem is to
supply all urban dwellers with clean drinking water while implementing sustainable water
management methods. There are ways to somewhat manage the water supply by collecting
rainwater. For a more plentiful and sustainable water supply, it is possible to save historic water
bodies like lakes and ponds. Under India's Jawaharlal Nehru National Urban Renewal Mission
(JNNURM), it has been viewed as a change that is elective. The Jahangirpuri marshland is the
most recent victim of the conversion of marshes and other water bodies into residential
neighbourhoods, landfills, gas stations, and other uses in Delhi (Hindusthan Times, 2008).
Groundwater is significantly recharged by marshes. In India, there is still a lot of work to be
done. You might look into other environmentally friendly techniques.

= Management of Waste: Utilizing reuse and recycling, waste management procedures should be
implemented from the production and distribution phases of economic activity. Metals, glass,
paper, plastic, textiles, organic waste, and water can all be reused to cut down on the need for
energy, raw materials, fertilisers, and freshwater supplies (Pinderhughes, 2008). Care should be
made to ensure that hazardous waste does not go into recycling. The use of plastic ought to
decline.

Each day in Delhi, more than 5000 tonnes of municipal solid garbage are produced and dumped in
landfills. Groundwater contamination is a risk because to the excessive land use required for disposal.
As aresult, the government of India's department of environment advised that more "best practises"
for waste management be implemented widely. Vermiculture, pelletization, aerobic composting, and
other techniques are included.

= Management of energy: Building and city planning should promote the wuse of energy
management techniques. It is important to think about designing cities and structures that employ
renewable energy sources like solar and wind. In India, there exist traces of towns that used solar
energy, water recycling methods, and trash management systems. However, in general, urban
regions have not yet adopted environmentally friendly practises, particularly in big cities where
the differences would be noticeable. The design of cities should favour the use of energy-efficient
transportation. On the subject of financing, it may be claimed that policies should support energy-
efficient activities. Loans must to be simple to obtain, and tax benefits for such actions ought to be
offered.

Reduction in inequality: 1t should be possible to lessen the gap between rich and poor in terms of
access to essential services in urban areas. Social services are not always seen to be commercially
viable. Social factors should also be considered while designing cities. India's urban poor would
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continue to have limited financial resources to cover the whole cost of water provision. As a result,
cutting back on government funding and bringing in the private sector are likely to worsen the issue.
It is also well known that historically, the majority of the subsidised programmes have benefited
middle- and high-income neighbourhoods (Kundu and Thakur, 2006).

OBJECTIVE

Examining India's urban centres’ role in sustainable development is the goal of this study.

METHODOLOGY

In order to obtain the necessary information and conduct the investigation and give the necessary
resources of sufficient facts and analytical "Sustainable Development and the Role of Urban Centres"
Literature Review First, researchers in this subject interacted to acquire concepts and expertise. The
literature review serves as thefoundation for the design of this work. Based on those specifics and
suggestions, materials from journal papers and government programmes, among other sources, were
gathered in order to broaden the scope of our review on the subject.

RELATED WORK

Cruz et al., (2007), "Sustainable development entails striking a balance between the objectives of
environmental preservation and economic growth for people as well as between immediate and long-
term needs. It entails the integration of sectoral actions across place and time and equity in addressing
people's needs”.

Satterthwaite D. (2002), For three reasons, urban centres are particularly pertinent to any discussion
of sustainable development. The first is that the globe is becoming more and more urbanised; now,
nearly half of humanity lives in urban areas, and that number is certain to keep rising as more and
more of the world's economic activity is concentrated there. The second reason is that the majority of
economic activity in the world, including industrial production, is concentrated in urban areas. As a
result, these areas also have the highest concentrations of both the demand for the natural resources
required for industrial production as well as the production of industrial waste. The third is that the
majority of middle- and upper-class people live and work in urban areas, and it is these people's needs
for products and services that drive the majority of global resource demands (both rural and urban)
and waste outputs from production.

MacLaren (1996), explains the essential elements of urban sustainability: Intergenerational equity,
intragenerational equity (including social equity, geographical equity, and equity in governance),
protection of the environment (doing so within its carrying capacity), minimal use of non-renewable
resources, economic vitality and diversity, community self-reliance, individual well-being, and
satisfaction of basic human needs are all important.

Pinderhughes (2008), explains the basic services that damage the environment are not adequately
provided in cities in underdeveloped nations. Although there are some variations across cities and
between wealthy and less wealthy countries, it is important to highlight that, generally speaking,
urban infrastructure systems are not developed with much thought given to their effects on the
environment and society. The majority of the energy used for the supply of services like water,
energy, garbage removal, and transportation comes from non-renewable sources.

Future urban forms for cities may include, according to Dempsey and Jenks (2005), "polycentric
urban forms, closely linked to good public transportation systems; a development that is directly
related to transport; culturally appropriate increases in the density of development, responsive to the
urban context; urban forms and buildings that take advantage of solar energy, and that take account of
the life cycle of the development; forms that interact with new technology.
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Kundu and Thakur, (2006) In India, the ability of the urban poor to cover the entire cost of water
delivery would continue to be limited. Thus, a drop in government funding and the entry of the private
sector are likely to worsen the situation. Additionally, it is well known that historically, high- and middle-
income neighbourhoods have benefited greatly from subsidised programmes.

ADDITIONAL URBAN DEVELOPMENT INITIATIVES INTRODUCED BY THE INDIAN
GOVERNMENT'S URBAN DEVELOPMENT MINISTRY INCLUDE:
1. Swatch Bharat Mission: P.M. Narendra Modi launched the scheme on 2nd Oct.

2014 making India free from Open Defecation and Targets: -

Construction of 66.42 lakh. Household toilets.

Construction of 2.52 lakh. Community toilets.
Public toilets -2.56 lakh. iv. Achieving 100% scientific management of Municipal solid waste in 4041
statutory towns to be achieved by 2nd Oct. 2019.

2. HRIDAY:
On January 21, 2015, the Ministry of U.D. officially launched the National Heritage City
Development and Augmentation Yojna. concentrating on heritage cities' holistic development.
(Preservation, Conservation, Protection and Management) as well as the revival of the historic city's
spirit by promoting an environment that is visually pleasing, accessible, educational, and secure (12
cities designated schemes completed in March 2017 Rs. 500 crore sanction).

3. URBAN TRANSPORT:

Urban development ministry's division of urban transport is a nodal division responsible for the
coordination, evaluation, and approval of urban transportation issues, including metro rail projects
(“M.R.T. PROJECTS AT CENTRAL LEVEL). Bus rapid transit (B.R.T.”) and other urban transit
infrastructure interventions are part of urban transportation intervention plans.
i. “The 2006 National Urban Transportation Policy (NUTP).
il. Project for Sustainable Urban Transportation (SUTP)
Mass Rapid Transit System (MRT), comprising feeder bus services, Urban Transport Planning (UTP),
and the Delhi-Mumbai Road Corridor (DMRC)”.

FINDINGS AND CONCLUSION

We now know that, if sustainable development is the goal, India cannot afford to ignore the
environment. Reduced population pressure, increased literacy, campaigns to raise
environmental consciousness, and poverty alleviation initiatives are all necessary to less en
environmental pressures. When infrastructure and living conditions do not keep up with
population growth, the poor are both victims of and contributors to environmental
deterioration. Instead, it is necessary to empower the underprivileged to act as agents for
environmental restoration by including them in activities like recycling, waste disposal, and
forest management in ways that encourage sustainable resource use.

Urban centres provide a variety of purposes that improve the quality of life for residents. Therefore,
there is general agreement regarding the significance and worth of urban centres in cities when it comes
to developing sustainable or eco-cities for the twenty-first century. The ecological benefits provided by
urban areas, which vary from preserving biodiversity to assisting in climate mitigation,cannot be
disregarded in today's sustainable design. Green areas within cities have a particularly significant role
in enhancing air quality by absorbing the gases and particles that cause respiratory diseases. The social
and psychological advantages of green places are, however, what people in cities seek out the most.
Public parks and gardens, particularly in urban centres, offer resources for leisure. Ideally, this
promotes physical rest and emotional recovery.
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SUGGESTIONS
Economic incentives against pollution, law enforcement, technological solutions including cleaner
technologies, institutional processes, poverty alleviation initiatives, and public engagement are the six
tactics that must be used in combination for environmental sustainability in development. This section
looks at the effectiveness of these tactics.
¢+ Law enforcement and other controls

Consolidate pollution control laws
Introduce full liability laws
Make clean technologies mandatory in new industries
Make functioning treatment facilities mandatory
Require environmental audits for industry

o Provide effective right to information
¢+ Economic Incentives

o Appropriate pricing

o Tax based on pollution load

o Higher credit rating for green industries

o Reduce subsidies on fertilizers and pesticides
¢+ Technological interventions

o Cleaner technologies

o Integrated pest management

o Vermiculture and organic manures

O O O O O

Emgrgency Inter-Agency Critical
& Disaster Collaboration Infrastructure
Management Management

Services &

: Immigration
o N Control
Information
Management
Law Public
Enforcement Administration
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CONCEPT OF MENSTRUATION (PERIOD)LEAVE : A SOCIO-LEGAL
STUDY IN INDIA

*Dr. Om Prakash Siravi
ABSTRACT:

Men and women differ biologically.Specially female faces unique bodily challenges from
birth to death. One of these is their menstrual cycle, often known as hormonal cycle. It is inseparable
part of every woman's life. During this period of time, they bear both physical and psychological
stress and problem. More women are joining the workforce and are help in expansion of economy.
Presently, organizations, institutions and companies have not been very sensitive to this particular
requirement of women. Mensuration leave has been providing in numerous countries for the
betterment and empowerment of women.

With the Maternity Benefit (Amendment) Act of 2017, the concepts of gender equality, gender inclusivity,
gender sensitization, and women's empowerment have gained more grip. The Menstruation Benefits
Bill 2017 & 2022, introduced in our parliament. The goal of this bill is to give two days of menstrual
leave for women who work in private and public sectors, as well as some rest areas at workplace also.

This paper deals with constitutional aspects of menstrual policy, the women's privacy zone,
upholding the dignity of women at workplace, benefits and criticism to such menstrual leaves concept.

Keywords:- Menstrual Cycle, Menstrual Leave, Inclusive Workplace, Gender Equality, Menstrual
Flexibility.

INTRODUCTION:

Menstruation, sometimes referred to as monthly periods, is the expulsion of blood or tissue through
the cervix and the vagina from the uterus' inner lining. The uterus prepares for pregnancy every
month, and if there isn't a pregnancy, the womb or uterus sheds blood. During this period maximum
women facing actual psychological trauma because of sudden hormonal fluctuation. A girl may start
menstruating as early as age 8 or as late as age 16, and she will continue to do so until menopause.
Usually, the discharge of blood may be for five to seven days in one menstrual cycle. Every girl or
woman goes through this once in a month.

Menstruation is still considered to be unclean and impure in many countries. According to the Hindu
religion, women are prohibited from participating in many activities during menstruating. Just like she
can’t participate in Pooja, not prepare food and not touching holy books etc. Menstruating women are
considered as unhygienic, unclean and many more myths. Menstrual leave, is a kinds of leave when
working women can choose to take either paid or unpaid leave from the place of employment during
their menstrual. Pregnancy is a choice of women but menstruation is unavoidable biological process
that is painful for the majority of women.

INTERNATIONAL SCENARIO:

Since at least World War II, working women have been entitled to paid menstruation leave. Soviet
Russia has started the idea of menstrual leave policy to safeguard for their reproductive health in the
In the 1920s and 30s.

The Labour Standards Law of Japan 1947, states "When a woman for whom work during menstrual
periods would be specially difficult has requested leave, the employer shall not employ such woman
on days of the menstrual period.” According to this Japanese legislation, a woman may be allowed to
take leave during this difficult menstruation. Taiwan, Indonesia, South Korea, Zambia and China are

*
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some countries that include menstrual leave as part of their employee leave policy and providing
variety of privileges to women workers.

South Korean women employee take menstrual leave under Labour law and if they choose not to take
the leave, they will receive additional pay. “Women in Taiwan have taken thirty three days of health-
related leaves yearly according to the Act of Gender Equality in Employment, which provides women
to take three days of menstrual leave each year that are not included toward the thirty days of sick
leave.” Working women of Indonesia have right to take two days of menstruation leave per month
under the Labor Act 2013. These leaves are not regarded as additional leave. No country in Europe
has a menstruation leave policy.

Italian lawmakers have proposed enacting a menstrual leave policy in the year 2017. It sparked debate
about the effects of menstrual health on working women in Europe. The bill would have established a
three days paid leave provision for working women who have suffer menstrual cramps. Spain is
considering allowing women to take three days leave from work per month. So we can say that
menstrual leave policy is currently offered only in the Zambia, Japan, South Korea, Taiwan and
Indonesia. In the United States, some companies provide menstrual leave. In order to help women feel
more comfortable at workplace, the world has now started the practise of offering them menstruation
leave.

CONCEPT OF MENSTRUAL LEAVE AND INDIAN CONSTITUTION:

Our constitution empowers the legislature to enact laws based on positive discrimination.
Discrimination on the based on sex has been prohibited. State can make specific provisions for
women and children, and nothing in Article 15 shall prohibit the State to making such kinds of
legislations. In the matter of State of A. P. v. P.B. Vijaya kumar (1995),Court held that “Specific
provision for women in Article 15(3) means the state may make to improve women’s participation in
all areas and activities under the supervision and control of the state.” The state can be done it
affirmative action or reservations.

Article 21 gives the right to life to everyone and it also includes the right to live with human dignity.
In many cases, Supreme Court of India held that ‘Right to Health’ remains a fundamental right under
the Article 21 of the Constitutiontion. Menstruation being a matter of health shall be treated seriously
as it can affect the overall health and wellbeing of a woman.Menstrual health and sanitation should be
considered as essential components of a woman’s life.

Directive principles of our Constitution contain provisions recommending that the State should make
legislation for the welfare and protection of woman employee.One of the aims of the State is to
guarantee reasonable and humane working conditions, including maternity leave. A legislation
enacted in that manner would be upheld its constitutionally valid.

As above discussion, it is clear that the constitution itself impose a duty on the state to make
provisions relating to women employment and a healthy working environment for the female
employees on physical and mental level. So we can say that the concept of Menstrual leave is
pragmatic in nature. [ believe that the concept of menstrual leave is a fundamental human rights and it
should require due diligence.

LEGAL SCENARIO IN INDIA:

In India, menstrual leave is a very ancient custom. Historically, Our communities have been known
for their thriving liberalism. Menstrual leave was provided to Girls students in Kerala as early as
1912. “The Principal of the Government Girls School in Tripunithura (located in the old Cochin) had
requested that the school management grant women teachers and students, leave during their
menstrual cycle because they mostly missed school during those days anyway.” Since 1992, the Bihar
government has become the only single state in India to grant two days menstruation paid leave
without reveal reasons.

67



Dr. Om Prakash Siravi : Concept of menstruation (period)leave : A socio-legal study in india

In the case of Delhi Labour Union v. Union of India & Anr The Delhi High Court ordered Central
and Delhi governments to consider a representation relating to four days of paid leave for all classes
of female employees. Menstruating women who choose to work during that time will receive an
overtime payment. In addition to paid leave, the petitioner also requested facilities for periodic rests,
separate and clean toilets and provision of free sanitary pads for female staff during their period. The
court observed that - these grievance might have some merit, but firstly the government needs to
consider it in a reasonable manner. Although the government has implemented protective measures,
particularly for women workers, under various laws, such as the Factories Act of 1948 and the
Maternity Benefit Act of 1961. But the concept of menstrual leave is not included yet.

PERIOD LEAVE PROVIDED BY COMPANIES TO THEIR WOMEN EMPLOYEES:

The introduction of this bill in 2017 &2022 in parliament has brought attention on such burning issue,
as a result many companies have introducing such menstrual leave in their workplace. Many
companies and organisation in India have individually implemented the policy of paid menstrual
leaves for their women worker.

Swiggy has announced that its female delivery partners will receive two days-time off per month.
After 2017, Gozoop Online Pvt Ltd. and FlyMyBiz Indian Companies allowing their female
employees to work from their home or to take a paid leave on the first day of their menstruation.In
July 2017, Culture Machine Company, Chennai-based digital magazine platform Magzter providing
menstrual leave on their first day of monthly cycle.This company also started an online petition
requesting the Ministry of HRD ministry to implement the law to providing menstrual leave to
working women.

In 2018, a Kolkata-based digital media company called FlyMyBiz provide one extra leave every
month to female employee. Zomato also announced, in August 2020, that female employees will be
able to take up to 10 days of paid mensural leave annually. Bengaluru-Based Startup “Horses Stable
News” permit to its women employee to take 02 days paidmenstrual leave and provides an allowance
of two hundred fifty rupees to help in manage the stress during menstrual time and called it 'Nay to
Yay'. Gurgaon-based management consulting company Mavericks has given its female employee the
choice to work from home on 02 days each month during their menstrual period.

"Wet and Dry" company is implementing menstruation leave policy. This company produces
feminine hygiene products for women, including tampons, intimate area washes, and other items.
India's top education App, Byju's allows its women employees to take up to 12 menstrual Leaves
annually. Women employees will receive one period leave credit each month, and they can choose
between taking two half-day absences or taking a day off each month. Its all efforts will be a part to
remove the menstrual stigma in the society.

ANALYSIS OF MENSTRUATION BENEFIT BILL 2017 AND 2022:

First time, this Bill was presented in Lok Sabha. his same bill was reintroduced in our parliament in
2022. This Bill provide leave for menstruating girls and also for working women. This Bill also
demand to provide improved restroom facilities at the workplace and better hygiene facilities for
working women and girls. Analysis of Menstruation Benefit Bill 2017 and 2022:-

> This Act will take effect on the date specified by the Central Government in an official gazette.
This Menstruation Benefits Act, will applies on- (a) to every enterprise, including government
and manufacturing sectors. (b) Every institution in a State, in which ten or more persons are
working. (c) Where less than 10 persons are working at any self-employed or in unorganised
sector.

> This sections provides definitions about Appropriate Government, Menstruation Benefit,
Prescribed, Wages and women. “ A woman, who is an employee in any registered establishment
or a girl above Class VIII, is entitled to a four day paid leave or leave from the school during
menstruation period.
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> Overtime allowance will be given to female worker if she opt for working during menstruation.
“Every woman employee working in the institution should allowed to take 30 minutes of break
twice a day during her menstruation time period.”

> Every institution must provide a creche facility with common amenities if it has 50 or more
employees. “Every institution shall intimate benefit available under this Act to every woman at
the time of her initial appointment.” Every woman shall have a right to Self-Perception of her
menstruation, in accordance with the provisions of this Act.

> The Internal Complaints Committee should be established by the institutions under the Sexual
Harassment of Women at Workplace Act of 2013. This committee can provide assistance if a
working woman face any form of difficulties using the benefits provided by this Menstrual
Benefits Act or a Grievance Redressal Comittees may be constituted relating to grievance of
menstrual leave within the establishment.

> Imprisonment (01 month to 03 months) and fine (10,000 Rupees to 50,000 Rupees) rupees shall
be imposed on any person who:- Denies menstrual leave or making obstructs in entitlement to
menstrual leave during menstruation. The Central Government may make rules for purposes of
this Menstruation Benefits Act.

POSITIVE ASPECTS OF MENSTRUAL LEAVE:

Menstruation is not a illness, incapacity, or abnormality. Menstruation is a normal biological process
and it is painful and uncomfortable. Unpleasant symptoms during menstrual include fever, weakness,
absence of attention, tiredness etc. This type of discomfort reduces the efficiency and performance of
women employees. The concept of Menstrual Leave can be beneficial for women employee. The
hygiene and privacy relating to changing and disposing menstrual materials is a big problem at
crowed workplace. The government does not provide proper facility like vending machines for
sanitary napkin, separate and clean restrooms, separate breaks during menstruation, which are
required for maintaining hygiene.

Women should not be punished for their biological framework. Menstrual Leave or Menstrual
flexibility will make women employee significantly more loyal about institution. It will be a important
step in removing stigmas associated with menstruation. Working women should have the right to avail
leave or relaxation during menstruation. For any policy to be effectively implemented, both
advantages and disadvantages must be taken into account while it is being developed.

CRITICISM OF THE MENSTRUAL BENEFIT BILL 2017 & 2022:

Menstrual Leave concept may kill many opportunities to women and hampering inclusivity. This type
of legislation would expose women to discrimination at workplace. Employers will favour men over
women, this idea may result in gender prejudice in the recruiting process. Even if women are
employed, women may get slower promotions, lesser contribution in board meetings and lower salary
as compared to their male counterparts. It may lead to their alienation at workplace. Some women
might not face pain or adverse ill-effects during their periods. It means these women are capable to
work at full capacity during menstruation.

Some people opposed that this concept is not about the empowerment of women, but it may
considered as segregation of women at workplace. It may negatively affect the productivity and
profitability of institution to provide paid menstrual leave. This concept can degrade the spirit of
gender equality. If the menstrual leave policy is implemented, it may become clear that women are
weaker than men. Some women are capable of working at full capacity throughout their menstrual are
prone to abusing menstrual leave legislation. In certain situations, precautionary step must be taken by
government avoid its misuse. Therefore, it's important to keep faith in the workers, and as a
preventative precaution, a company or institution may choose to impose sanctions if a woman is
discovered to misusing such benefits.

69



Dr. Om Prakash Siravi : Concept of menstruation (period)leave : A socio-legal study in india

CONCLUSION AND SUGGESTION:

There have been numerous women oriented legislation made by Indian governments for the equal
treatment and equal contribution of women employees at work, but the aspect and concept of
menstrual has mostly remain untouched. Female are having mixed feelings about the concept of
Menstrual leave. The menstrual leave movement has expanded across the nation and there has been
strong demand to provide intermediate breaks during menstruation on working days, organizations
should provide reasonably comfortable transport facilities and provide proper rest facilities at the
workplace in India. Working women should also try not to abuse this period of rest given to them.

Employers may also look for alternatives to providing menstrual leave. Menstrual flexibility,
however, might be a more viable substitute. Menstrual flexibility allowed women to take rest during
their menstruation or work from home and make up the time on other days. The concept of menstrual
flexibility seems to be an economically feasible alternative of menstrual leave.

I believe that women should be given right to menstrual flexibility or make the working environment
healthy and human-friendly. Government should recognised this emotional, physical, hormonal and
physiological problems during their menstrual cycle. In conclusion, Workplaces should be made or
modify according to need of women's bodies for ethical reasons. This menstrual leave or menstrual
flexibility is not a violation of the right to equality. I think equity is more important. I think it is not
merely a matter of women's rights. It seems like a human rights issue. Menstrual leave policy need to
be made or enforce with full caution. It’s right time to take a step forward to tackle this sensitive issue
of menstruation for empowerment of women.
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Member of Parliament Shri Ninong Ering, (Arunachal East), Introduce Private Member's Bill
Section 1 of Menstruation Benefits Bill 2017

Section 2 of Menstruation Benefits Bill 2017

Section 3 of Menstrual Benefits Bill 2017

Section 4 of Menstrual Benefits Bill 2017

Section 5 of Menstrual Benefits Bill 2017

Section 6 of Menstrual Benefits Bill 2017

Section 7 of Menstrual Benefits Bill 2017

The right of self-perception of menstruation is vested in the women employees by this bill. It
means that a woman can herself perceive the start of the menstrual cycle and take leave
accordingly

Section 8 of Menstrual Benefits Bill 2017
Section 9 of Menstrual Benefits Bill 2017
Section 10 of Menstrual Benefits Bill 2017
Section 11of Menstrual Benefits Bill 2017
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FINANCIAL REPORTING IN INDIA: AN EMPIRICAL EXAMINATION OF ITS
SIGNIFICANCE IN THE ACCOUNTING DOMAIN

* Dr. Yashpal Meena

ABSTRACT:

In an environment where financial reporting is essential for transparency and comparability
in the accounting domain, India presents a dynamic and evolving landscape. This study embarks on an
empirical examination of financial reporting practices in India, focusing on their significance and
alignment with global standards. Utilizing a robust dataset from the Reserve Bank of India,
encompassing a diverse range of macroeconomic indicators, the research employs a mixed-methods
approach, merging qualitative and quantitative analysis. The findings highlight significant trends and
developments in Indian financial reporting, revealing both alignment with and deviations from
international norms. These insights provide a deeper understanding of the trajectory of financial
reporting in India, including its implications for policymakers, businesses, and academic circles. By
identifying areas of convergence and divergence, the study underscores the necessity for ongoing
refinement of accounting standards and regulations in India. This research contributes to the broader
discourse on global financial reporting practices, offering valuable perspectives for those involved in
shaping and enforcing accounting standards, and lays the groundwork for future policy reforms and
enhancements in this crucial area.

Keywords: Financial Reporting, India, Reserve Bank of India, Macroeconomic Indicators,
Accounting Standards, Empirical Analysis, International Standards, Policy Recommendations.

INTRODUCTION

The financial reporting landscape in India has undergone significant transformations over the past few
decades, particularly following the country's economic liberalization in the early 1990s. This period
marked a paradigm shift as India moved from a closed, regulation-heavy economy to a more open and
market-driven one. This shift necessitated a corresponding evolution in financial reporting standards to
ensure transparency, accountability, and comparability of financial information. The adoption of
international accounting standards, such as the Indian Accounting Standards (Ind AS) converging with
the International Financial Reporting Standards (IFRS), has been a key aspect of this transformation.
Despite these developments, the practical implications and effectiveness of these practices within the
unique context of India's rapidly evolving economy remain under explored. Understanding how these
standards have been implemented and their impact on the broader economic environment is critical for
domestic and international stakeholders.

PROBLEM STATEMENT

The crux of the problem lies in the existing literature's focus on the theoretical and qualitative aspects of
financial reporting in India, with a significant gap in empirical analysis. Most studies provide a
descriptive overview or concentrate on the legal and regulatory frameworks without delving into the
practical implications of these standards on economic indicators. This study addresses this gap by
empirically examining the relationship between financial reporting practices and key macroeconomic
indicators in India. It aims to answer questions regarding the effectiveness of these reporting practices,
their alignment with global standards, and their impact on the overall economic health of the country.

*Assistant Professor, Department of Accounting, Faculty of Commerce and Management Studies, Jai Narain Vyas University, Jodhpur

72



Indian Journal of Business Administration (IJBA)
(A National Peer Reviewed Refereed Journal)
ISSN: 0975-6825, Volume 16, Issue 01, January-June 2023, pp. 72-80

OBJECTIVES OF THE STUDY

This study is driven by several objectives, each aiming to uncover different facets of financial reporting
in India:

Trend Analysis: A thorough examination of trends in key economic indicators, such as interest rates,
treasury yields, and foreign exchange reserves, will provide insights into the health and direction of the
Indian economy.

Correlation Analysis: By analyzing the correlations between different economic indicators, this study
seeks to uncover hidden relationships and dependencies that might influence financial decision-making
and policy formulation.

Comparative Analysis: Comparing changes across different time periods will help in understanding the
impact of major economic reforms and global economic events on Indian financial reporting practices.

Impact of Economic Policies: Investigating the correlation between policy changes like the Repo Rate or
Cash Reserve Ratio and other economic indicators will shed light on the effectiveness of these policies in
steering the economy.

SCOPE OF THE STUDY

The study encompasses a broad range of economic indicators, focusing primarily on the period following
India's economic liberalization. It will cover various sectors and incorporate different types of financial
reports to provide a comprehensive overview of the financial reporting landscape in India. This broad
scope will enable a more holistic understanding of the impact of financial reporting practices in a rapidly
changing economic environment.

LITERATURE REVIEW
HISTORICAL OVERVIEW OF FINANCIAL REPORTING IN INDIA

The journey of financial reporting in India traces back to ancient times, evolving significantly post-
independence in 1947. The enactment of the Companies Act in 1956 marked a pivotal moment,
establishing foundational accounting and reporting practices for Indian companies (Chandra and Rehani
1999). This legislation laid the groundwork for developing contemporary financial reporting in India.

EVOLUTION OF INDIAN ACCOUNTING STANDARDS (IND AS)

Indian Accounting Standards have undergone substantial changes, initially reflecting local best practices
before gradually aligning with international standards. The Institute of Chartered Accountants of India
(ICAI) spearheaded this transition, adapting Ind AS to suit the Indian business context while
incorporating elements from the International Financial Reporting Standards (IFRS) (Mehta and Prasad
2014).

CONVERGENCE WITH INTERNATIONAL FINANCIAL REPORTING STANDARDS (IFRS)

The convergence with IFRS, initiated in earnest around 2015, aimed to integrate Indian businesses into
the global marketplace. Kapoor and Varma (2018) discuss both the benefits, such as increased global
investment, and the challenges, particularly for SMEs, of adapting to these complex standards

ROLE OF KEY REGULATORY BODIES: SEBI AND ICAI

The Securities and Exchange Board of India (SEBI) and the ICAI are central in shaping India's financial
reporting landscape. SEBI ensures investor protection and transparent financial disclosures, while ICAI
sets the accounting and auditing standards. Together, they ensure that Indian financial reporting adheres
to robust and globally aligned practices (Singh and Gupta 2017).
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THEORETICAL FRAMEWORK

The theoretical underpinnings of financial reporting emphasize its role in providing relevant and reliable
information for stakeholders. The decision-usefulness approach highlights the importance of transparency
and informed decision-making in financial reporting (Smith 2020). Additionally, the effects of
globalization on financial reporting practices, especially in emerging economies like India, are pivotal in
understanding the need for globally consistent standards (Johnson and Kaplan 2021).

REVIEW OF PREVIOUS STUDIES

Empirical studies have explored the impact of financial reporting on economic indicators. Lee (2019) and
Kumar (2020) demonstrate a positive relationship between stringent financial reporting practices and
economic growth in emerging markets. Comparative research, such as that by Greene and Patel (2018),
offers insight into how India's financial reporting compares with other BRICS nations.

RECENT DEVELOPMENTS AND FUTURE TRENDS

Technological advancements, including Al and big data analytics, are increasingly influential in financial
reporting (Zhao and Chen 2022). Future trends, as discussed by Narayanan (2023), suggest a growing
emphasis on sustainability and integrated reporting in India.

PREVIOUS EMPIRICAL FINDINGS ON THE SUBJECT

Author(s) Year Study Focus Key Findings Reference
Publication
Chandra & Rehani 1999 Evolution of Financial | Highlighted the historical | Journal of Indian
Reporting in India developments in financial reporting | Business Studies
since 1947.
Mehta & Prasad 2014 Convergence of Ind AS with | Discussed the benefits and challenges | Accounting  and
IFRS of aligning Ind AS with IFRS. Finance Review
Kapoor & Varma 2018 Impact of IFRS on Indian | Analyzed the benefits for global | International
Businesses investment and challenges for SMEs. Journal of Business
Insights
Singh & Gupta 2017 Role of SEBI and ICAI Explored the contribution of SEBI and | Indian Journal of
ICAI in standardizing financial | Corporate
reporting. Governance
Smith 2020 Decision-Usefulness Emphasized the importance of | Financial Analysts
Approach in Financial | transparency and informed decision- | Journal
Reporting making.
Johnson & Kaplan 2021 Globalization and Financial | Examined the effects of globalization | Journal of
Reporting Standards on financial reporting standards. International
Accounting
Research
Lee 2019 Financial =~ Reporting  and | Found a positive correlation between | Emerging
Economic Growth stringent reporting and economic | Economy Studies
growth.
Kumar 2020 Financial Reporting Practices | Investigated the relationship between | Journal of
in India reporting practices and economic | Financial
development. Reporting in India
Greene & Patel 2018 Financial Reporting in BRICS | Compared financial reporting | Global  Business
Nations practices across BRICS nations. Review
Zhao & Chen 2022 Al in Financial Reporting Discussed the role of Al and big data | Journal of
in revolutionizing financial analysis. Accounting
Technology
Narayanan 2023 Future of Financial Reporting | Predicted trends such as sustainability | Indian Journal of

in India

and integrated reporting frameworks.

Accounting
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METHODOLOGY
DATA SOURCE

The primary data source for this study is the Reserve Bank of India's (RBI) comprehensive database on
the Indian Economy (DBIE), specifically the section on "Macroeconomic Indicators." This database is a
crucial resource because it provides a wide range of reliable, standardized, and up-to-date economic data.
The RBI, being the central bank of India, ensures that the data is authoritative and reflects the true state of
various economic parameters. This database is particularly relevant for our study as it includes key
financial and economic indicators that can be used to assess the impact and effectiveness of financial
reporting practices in India.

DATA COLLECTION

Data was meticulously collected from the RBI's database, focusing on a period that spans from the early
2000s to the present. This timeframe was chosen to capture the effects of major regulatory changes in
financial reporting, particularly the adoption of Ind AS and its convergence with IFRS. The variables
considered include interest rates, treasury yields, foreign exchange reserves, policy repo rates, and cash
reserve ratios. These variables were selected because of their potential to reflect the broader economic
environment and their likely sensitivity to changes in financial reporting standards and practices. The data
was extracted in a structured format, ensuring consistency and accuracy for subsequent analysis.

DATA ANALYSIS TECHNIQUES
To analyze the collected data, a combination of statistical and analytical methods was employed:

Regression Analysis: This method was used to understand the predictive relationships between different
economic indicators. For example, regression models were built to determine if policy changes like the
Repo Rate could predict fluctuations in other indicators such as the 10-year G-Sec Yield. This analysis
helps in understanding the direct and indirect impacts of financial policies on the economy.

Comparative Analysis: Comparative analysis was conducted to observe the changes in various economic
indicators over different time periods. This approach was particularly useful in assessing the impact of
significant financial events or policy changes, such as the adoption of new financial reporting standards.
By comparing data from different eras, we could infer the effects of these changes on 